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FOREWORD

The creative sectorin Ethiopia is full of talent, diversified culture, and untapped potential.
For decades, artists, musicians, and filmmakers have played a pivotal role in shaping the
country’'sidentity and social fabric in different ways. Yet, despite its vibrant cultural legacy,
the creative sector continues to face systemic challenges, including limited market access,
lack of professional institutions, infrastructure gaps, and minimal financial support.

In recent years, there has been growing recognition of the sector’s promise. The Ethiopian
government has listed the creative sector among its top ten priority areas for job creation,
highlighting its strategic importance for economic development. Against this backdrop,
Selam Ethiopia launched this market survey to generate evidence that will inform
investments, guide strategic interventions, and unlock the full potential of the Ethiopian
music and film industries.

This market analysis focusing on the film sector in Addis Ababa - the cultural and economic
hub of the country - was conducted under the Culture Leads the Way project. It provides
deep insights into market trends, investment opportunities, consumer preferences, and the
broader ecosystem shaping film in the capital. The survey also looks beyond conventional
boundaries to examine how leisure activities, family traditions, and education intersect with
the consumption and production of creative content.

Our hope at Selam is that this report will be a valuable resource for investors, development
partners, government agencies, and creative entrepreneurs. We anticipate that the
findings will inspire stronger partnerships, targeted investments, and bold initiatives that
strengthen Ethiopia’s cultural economy.

| extend my gratitude to all contributors, stakeholders, and creative professionals who
supported this effort. Together, we can transform creativity into a catalyst for inclusive
growth, youth empowerment, and national pride.

Teshome Wondimu,

Founder and ED, Selam



EXECUTIVE SUMMARY

Thisreport presents an in-depth analysis of the evolving film industry in Addis Ababa,
Ethiopia, exploring market dynamics, consumer behaviors, production trends, and
opportunities for sustainable growth. Drawing on data from end-line consumer surveys,
key informant interviews, focus group discussions, and secondary research, the report
examines critical factors influencing the sector, including audience preferences, digital
transformation, market potential, and key challenges. The findings aim to provide
actionable insights for industry stakeholders, investors, and policymakers.

SUMMARY OF KEY FINDINGS

Consumer Demographics and Preferences

The Addis Ababa film industry caters to a diverse audience, with comedy (66.4%), drama(50.1%), and romance
(43.3%)being the most preferred genres. While younger audiences (ages 15-30) favor action (46.6%) and thriller
films, older demographics exhibit a stronger preference for documentaries and traditional storytelling formats.

Film Discovery and Consumption Trends

Social media(81.5%)and YouTube (82.1%) dominate as the primary sources for film discovery, followed by
recommendations from friends and family (58.4%). Digital streaming services such as Netflix and local platforms
are gaining traction, with 40.5% of respondents using them for film consumption. Traditional cinema attendance
has declined due to increased digital accessibility and affordability concerns.

Market Size and Revenue Potential

Ethiopia's film industry is projected to grow at a CAGR of 0.92% between 2025 and 2029, reaching an estimated
market value of $1.94 million by 2029. Despite this growth, Ethiopia’s film output remains significantly lower than
other African markets, such as Nigeria(2,500+ films annually) and Ghana (600 films per year). Digital platforms,
including YouTube and DStv, provide revenue streams, but filmmakers face monetization challenges due to weak
copyright protections and informal distribution networks.

Film Production and Distribution Trends

Film production in Addis Ababa is experiencing growth, with over 107 feature films produced in 2018/2019 alone.
However, the lack of government incentives, limited financing options, and infrastructure constraints hinder
large-scale productions. While the rise of digital platforms has expanded distribution opportunities, concerns
over revenue-sharing models, piracy, and unauthorized uploads remain critical barriers.

Cinema Attendance and Consumer Spending

Although digital streaming is on the rise, cinema houses still attract audiences, particularly for high-budget
local productions and international blockbusters. Ticket prices vary widely, with standard screenings ranging
from 200 ETB to 500 ETB, while VIP screenings and film premieres command higher prices. The average weekly
expenditure on film consumption (subscriptions and internet) ranges from 186 ETB to 394 ETB, with older
demographics (ages 36-40) spending the most.



SUMMARY OF SWOT ANALYSIS IN ETHIOPIA'S FILM SECTOR

Strengths
= Ethiopia's large and youthful population provides a strong domestic audience for local films.
= Rich cultural heritage and storytelling traditions create opportunities for diverse content production.
= Digital platforms such as YouTube and DStv have expanded film distribution and international visibility.

= Localfilm festivals and increasing participation in international film markets present opportunities for exposure

and investment.

Weaknesses

= Limited cinema infrastructure and declining number of movie theaters in Addis Ababa(from 41to 7 in recent
years).
= Weak intellectual property protections, rampant piracy, and informal revenue-sharing structures.

= Lack of financing options for independent filmmakers, forcing reliance on self-funding and post-production TV

sales.

= Limited professional training opportunities for actors, filmmakers, and production crews.

Opportunities
= Digital expansion through streaming services and social media marketing.
= International co-productions, film festival participation, and foreign market penetration.
= Strengthening copyright enforcement and implementing structured revenue-sharing models.
= Leveraging Ethiopia's diaspora and growing middle class to boost cinema attendance and digital content

engagement.

Threats
= Economic instability and fluctuating consumer spending power.
= Increased competition from international streaming services and foreign productions.
= Technological disruptions and the rise of free, pirated content limiting paid viewership.

= Regulatory uncertainties and lack of clear policies supporting local filmmakers.

CONCLUSION AND RECOMMENDATIONS

The Ethiopian film industry holds significant potential for growth, particularly with the
expansion of digital platforms and increasing demand for high-quality local content.
However, structural challenges such as weak copyright enforcement, lack of investment,
and limited access to formal distribution channels continue to hinder its full potential.
Addressing these issues through targeted interventions can help foster a thriving film
industry in Addis Ababa.



RECOMMENDATIONS

Government and Regulatory Bodies
= Strengthen Copyright Protections: Implement stricter laws against piracy and ensure fair revenue-sharing
mechanisms for filmmakers.

= Provide Financial Incentives: Introduce grants, subsidies, and tax breaks for film production to encourage local
and international investments.

= Improve Infrastructure: Expand and modernize cinema halls and production facilities to enhance the industry’s
competitiveness.

= Simplify Film Licensing: Streamline the process for obtaining production permits and regulatory approvals to
facilitate independent filmmaking.

Filmmakers and Production Companies
= Investin Digital Platforms: Focus on online streaming services, YouTube monetization, and subscription-based
content distribution.

= Expand Market Reach: Collaborate with international distributors and participate in film festivals to increase
global exposure.

= Enhance Storytelling and Production Quality: Invest in training programs and workshops to improve
scriptwriting, cinematography, and post-production techniques.

Distributors and Streaming Platforms
= Strengthen Monetization Strategies: Establish fair revenue-sharing models and subscription-based services for
Ethiopian content.

= Combat Piracy: Implement digital rights management (DRM) solutions to prevent unauthorized content
distribution.

= Expand Partnerships: Work with telecommunications companies to bundle streaming services with mobile data
packages.

Investors and Private Sector
= Support Film Financing Models: Create venture capital and funding mechanisms to support independent
filmmakers.

= Develop Film Schools and Training Institutes: Invest in education programs to build a skilled workforce for the
industry.

= Foster Public-Private Partnerships: Collaborate with government agencies to improve infrastructure and create
favorable investment conditions.

Audience Engagement and Cultural Promotion
= Promote Film Tourism: Encourage international filmmakers to shoot in Ethiopia and showcase the country’s rich
cultural landscapes.

= Expand Local Film Festivals: Strengthen existing festivals and create new platforms to showcase Ethiopian
cinema to wider audiences.

= Encourage Community Screenings: Support local film screenings and mobile cinemas to increase accessibility

inrural areas.






1. INTRODUCTION
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1.1. BACKGROUND OF THE FILM INDUSTRY IN ADDIS ABABA

Ethiopia's engagement with cinema dates back to

1897, just two years after the first-ever film projection

in Paris. The country’s first dedicated cinema house
was established in 1923, marking the beginning of film
exhibition and public screenings in Ethiopia. However,
the development of the industry was hindered by
various sociopolitical and economic challenges over the
decades, limiting its ability to expand into a structured
and sustainable film sector ', Despite these constraints,
the Ethiopian film industry has continued to evolve,
incorporating traditional storytelling techniques that
reflect Ethiopia’s rich cultural heritage.

A commercially viable Amharic-language film industry
began to take shape in the early 2000s, heavily reliant on
theatrical releases within Ethiopia for profitability. Addis
Ababa, the capital city, remains the hub of Ethiopia’s film
industry, with most films being produced and distributed
in the city. However, unlike major film industries such

as Nigeria's Nollywood or South Africa’s film sector,
Ethiopia's cinema industry has struggled to gain a strong
foothold in the international market 12,

The Ethiopian film industry plays a crucial role in both
cultural preservation and economic contribution. As
a storytelling medium, Ethiopian cinema serves as
avital tool for documenting historical events, social
issues, and national identity. Moreover, the industry
creates employment opportunities for a wide range of
professionals, including actors, directors, producers,

scriptwriters, editors, and technical support personnel ¥,

In recent years, the industry has witnessed remarkable
growth in film production and cinema infrastructure. In
the fiscal year 2018/2019, Ethiopia produced 107 feature
films, reflecting a growing interest in local filmmaking 1.
This surge in production has been accompanied by an
expansion in cinema facilities. In 2019, there were only 11
cinemas in Addis Ababa; however, within three years, this
number had increased to 28 cinema halls [°1. Despite this
quantitative growth, the industry still faces challenges
related to technical quality, storytelling, and distribution
infrastructure, which have hindered its ability to compete
with other African film markets.

The Ethiopian film industry is undergoing a digital
transformation, with filmmakers increasingly turning

to online distribution channels. The emergence of
streaming platforms, social media, and video-on-demand
services has opened up new opportunities for Ethiopian
filmmakers to distribute content more efficiently.
However, this shift also presents significant challenges,
including weak intellectual property protections, rampant
piracy, and a lack of structured monetization models for
digital content '¢l.

Another key issue is the structural informality of the
Ethiopian film industry. The lack of formalized production
and distribution systems, inadequate film financing
mechanisms, and weak regulatory frameworks have
created barriers for independent filmmakers. Unlike more
established African film markets such as Nigeria or South
Africa, Ethiopia has limited government support for the
industry, with minimal incentives for local film production
and international co-productions!”..
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The increasing internet penetration and smartphone
usage in Ethiopia are transforming audience preferences,
with more consumers shifting toward on-demand digital
content rather than traditional cinema experiences.

In response, Ethiopian filmmakers are adapting by
producing content for digital-first platforms such

as YouTube, Facebook Watch, and locally developed
streaming services. While this has expanded the reach
of Ethiopian films, it has also posed monetization
challenges, as most digital distribution platforms do not
provide substantial revenue for local content creators!®l.

From a market perspective, Ethiopia’s cinema industry
is projected to grow at a Compound Annual Growth Rate
(CAGR)of 0.92% between 2025 and 2029, reaching an
estimated market value of USS1.94 million by 2029.

The digital transformation of the sector is expected to
contribute to this growth, with increased investment in

cinema infrastructure, digital streaming, and independent

film production ¥1. However, when compared to other
African markets, Ethiopia’s film output remains relatively
low. While Africa produces approximately 5,500 films per
year, Ethiopialags behind regional leaders such as Nigeria
(2,500+ films per year), Ghana (600 films per year), and
Kenya (500 films per year) .

Given the dynamic changes and persistent challenges
within Ethiopia’s film industry, a comprehensive market
analysis is crucial. The objective of this study is to identify
key investment opportunities, assess demand and

supply trends, and provide actionable recommendations
for improving the industry’s growth and sustainability.
Understanding consumer behavior, distribution channels,
and the competitive landscape will be essential for
attracting investors, enhancing infrastructure, and
creating sustainable revenue models.

1.2. PURPOSE AND OBJECTIVE OF THE STUDY

The market analysis aims to uncover trends and opportunities within Addis Ethiopia’s film industry, guiding potential
investors to areas with market potential. The survey, intended for Selam and other interested investors, will delve into

the ecosystem, focusing on the Film sector.

1.3. SCOPE OF THE ASSIGNMENT

The assignment is scheduled to be conducted between February and May 2024, with a focus on the film sectors.
Geographically, the market survey was carried out in Addis Ababa, Ethiopia.

1.4. LIMITATION OF THE STUDY

While the analysis of Ethiopia’s film sector provides valuable insights into its ecosystem, challenges, and opportunities,
it is essential to acknowledge certain limitations inherent in the study. These limitations should be considered when

interpreting the findings and recommendations.

« Scope Limitation: This study primarily focuses on Addis Ababa as the central hub of the Ethiopian film
industry. As a result, the findings may not fully reflect the dynamics, challenges, and opportunities of the film
industry in other regions of Ethiopia, where production infrastructure, audience preferences, and policy support
may differ. Future research could adopt a broader geographical scope, incorporating regional perspectives to
provide a more comprehensive understanding of the Ethiopian film landscape.

« Data Limitation: The study’s findings rely on available data sources, including market surveys, interviews,
and existing literature. However, data availability and reliability vary, potentially leading to biases or gaps in
the analysis. Certain aspects of the Ethiopian film sector, such as informal distribution networks, audience
consumption behavior, and revenue generation models, may not have up-to-date or comprehensive datasets,
which could affect the accuracy of the findings. Expanding data collection efforts and enhancing industry

reporting mechanisms would improve future analyses.
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« Sampling Limitation: The study’s sample size and composition may impact the representativeness of
the findings. The selection of market survey participants and interviewees may not fully capture the diversity
of stakeholders within Ethiopia’s film industry, including independent filmmakers, cinema operators, digital
content creators, and policymakers. Additionally, sampling biases or selection criteria could influence the
generalizability of the conclusions. A more inclusive and wider sampling approach in future research could help
address this limitation.

« Time Limitation: The film industry is highly dynamic, with rapid technological advancements, evolving
consumer preferences, and shifting reqgulatory frameworks. The study’s findings are based on data collected
within a specific time frame, meaning that emerging trends or policy changes may outdate some conclusions.
To ensure continued relevance, periodic updates and ongoing industry maonitoring are necessary to track new
developments, investment trends, and policy shifts affecting the sector.

Recognizing these limitations is crucial for accurately interpreting the findings and recommendations of the study.
Despite these challenges, the analysis provides a valuable foundation for identifying key issues in the Ethiopian film
sector. Future research efforts should aim to address data gaps, expand geographical coverage, and adopt longitudinal
studies to better capture the evolving nature of the industry. By doing so, stakeholders can develop informed policies
and investment strategies that support the growth and sustainability of Ethiopia’s film industry.
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2. METHODOLOGY

2.1. KEY RESEARCH QUESTIONS

The market survey aimed to address several fundamental questions regarding the film
sector in Addis Ababa to provide insights into consumer behavior, market trends, industry

dynamics, and reqgulatory influences.

Consumer Demographics and Behaviour

Y How do demographic factors such as age, gender, income, and location influence the preferences and
consumption habits of end-line consumers?

Y  What are the most popular leisure activities among end-line consumers, and how do these activities align with
their film preferences?

Y  How do cultural and sporting events impact attendance and engagement of end-line consumers in the film
sector?

S What patterns and behaviours emerge among end-line consumers in areas such as frequency of purchase,
spending habits, and loyalty?

Y What factors contribute to the perceived value of film among end-line consumers, and how does this influence
their spending habits?

Market Trends and Opportunities
S  What are the emerging trends in consumer preferences and technology adoption within the film sector?
S What is the current market size of the film industry, and how has it evolved over recent years?

S Are there untapped or niche markets within Addis Ababa that hold potential for growth in the film sector?

Industry Dynamics and Ecosystem

Y Who are the key actors in the local film industry, and what strategies have contributed to their success or
challenges?

S How interconnected are the various components of the film ecosystem, and what role do they play in shaping
industry dynamics?

S  What are the primary opportunities and threats faced by the film sector, considering both internal and external
factors?

Regulatory and Technological Factors
S  How does the current regulatory environment influence the operations and growth of the film industry?

S To what extent does the availability and adoption of technology influence the production, distribution, and
consumption of film?
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2.2. STUDY DESIGN AND METHOD

The study employed a cross-sectional survey design with a mixed-methods approach, integrating quantitative and
qualitative analyses to comprehensively explore the film sector in Addis Ababa. It engaged key stakeholders, including
producers, distributors, artists, event organizers, and end-line consumers, to capture diverse perspectives.

The industry analysis focused on evaluating the market size, growth trends, competitor strategies, and untapped
market opportunities, as well as examining the interconnectedness of stakeholders within the film ecosystem. A SWOT
analysis was conducted to identify the internal and external factors shaping the industry.

The customer analysis explored consumer demographics, preferences, and behaviours. It analysed variables such as
age, gender, and income, alongside leisure priorities like film preferences and cultural activities. Patterns in purchase
frequency, spending habits, and loyalty were also examined, with particular attention to the impact of cultural and
sporting events on film engagement.

2.3. DATA SOURCES

Data were collected from primary sources; endline consumers, and industry actors using—structured surveys,
interviews, focus groups. Secondary sources, including industry reports, academic publications, and government
policies were also used for the market survey. This dual-focused methodology aimed to provide actionable insights into
both industry trends and consumer behavior, supporting strategic decision-making and innovation in the film sector.

2.4. DATA COLLECTION INSTRUMENTS

The data collection process utilized several key tools to gather both primary and secondary data:

2.4.1. Survey Questionnaires

Survey guestionnaires served as the primary tool for collecting data from end-line consumers. These instruments
were specifically designed to capture detailed insights into consumer preferences, behaviors, and film consumption
patterns. The survey was conducted using a digital data collection application, which ensured data quality and
facilitated real-time monitoring throughout the process.

2.4.2. Key Informant Interviews

Interviews were conducted with key players in the sector, including producers, distributors, staff from film schools,
members of professional associations, and artists. These interviews provided valuable qualitative insights, shedding
light on the internal workings, challenges, and opportunities within the film industry. Engaging directly with individuals
involved in the creation, distribution, and promotion of film deepened the understanding of industry dynamics and
stakeholder perspectives.

2.4.3. Focus Group Discussions

Focus group discussions (FGDs) were organized to gain in-depth insights into the local film landscape. Seven
participants, including industry experts, participated in these discussions, which explored consumer perceptions,
industry trends, and emerging preferences in film. Conducted in semi-structured formats, the FGDs facilitated open
dialogue and group interactions, uncovering nuanced aspects of the film sector that quantitative methods alone might
not capture.

2.4.4, Media and Social Media Analysis

The analysis examined trends and engagement levels in the film sector across mainstream and social media platforms.
Data from four selected YouTube channels were analyzed to evaluate the number of movies released, views received,
and audience engagement over the past five years.
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2.5. SAMPLING APPROACH

A purposive sampling approach was employed to collect data from end-line consumers in the film sector. Data
collection sites were selected based on their relevance to reaching potential film viewers, including cultural events,
entertainment venues such as nightclubs and pubs, and online platforms. This approach targeted individuals most
likely to provide valuable insights into consumer preferences and behaviors, contributing to a nuanced understanding
of film consumption patterns.

2.5.1. Sample Size for the Survey Questionnaire

A purposive sampling approach was employed to collect data specifically from end-line consumers in the film sector.
Data collection sites were strategically selected for their relevance in reaching potential film viwers, including cultural
events, entertainment venues such as nightclubs and pubs, and online platforms. The sample size for the survey was
calculated using Kish Leslie's formula (1965) to estimate the population proportion for an unknown population size. A
confidence level of 95% and a margin of error of +5% were applied to ensure statistical reliability and precision. These
parameters, commonly used in social research, provide a high degree of certainty that the findings reflect the target
group’s characteristics within an acceptable range of deviation. Based on this calculation, a sample size of 351 end-line
consumers was established for the film market survey, ensuring robust and meaningful data for analysis.

2.6. DATA COLLECTION AND FIELD SUPERVISION

Data collection utilized tablet-assisted interviewing, enabling real-time monitoring. Training programs were conducted
for key experts, enumerators, and field researchers, covering theoretical and practical aspects. Extensive pre-testing
ensured survey tools were refined and field teams were prepared.

Informed consent was secured, and experienced data collectors administered surveys. Daily review meetings ensured
progress tracking, and data was transferred to an online server for review.

2.7. DATA MANAGEMENT AND ANALYSIS

The survey datasets were first exported into SPSS (Version 25) for cleaning and analysis. Following the data cleaning,
descriptive statistics and cross-tabulations of relevant variables were generated. Frequency tables, descriptive
statistics, and graphs/charts were used in the presentation of the findings. Qualitative data analysis involved
transcribing and translating interviews, followed by thematic analysis using computer-aided tools.

2.8. INTERNAL QUALITY ASSURANCE MECHANISMS

Quality assurance was integrated at every stage, including recruitment, training, and pilot testing. Tablet-based surveys
ensured data quality, and translation and back-translation processes were employed. Feedback mechanisms and data
cleaning procedures were established, and an internal quality assurance team oversaw the process.

2.9. ETHICAL CONSIDERATIONS

Ethical review and practices were implemented to protect participants’ privacy and confidentiality. Permissions were
obtained, informed consent was secured, and staff were trained on confidentiality and ethical issues. Secure data
management systems were put in place, and backup measures were employed to ensure data security and integrity.
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5. KEY FINDINGS

The Results and Discussion section of this market survey report presents a comprehensive analysis of the data
collected through various methodologies, including surveys, interviews, and focus group discussions, aimed at
understanding the dynamics of the film industry in Addis Ababa. This section delves into the key findings derived from
both quantitative and qualitative analyses, offering insights into consumer preferences, industry trends, challenges,
and opportunities.

Through rigorous data collection processes, encompassing endline consumer surveys, key informant interviews,

and focus group discussions, a wealth of information has been gathered to provide a nuanced understanding of the
local film landscape. The findings presented herein shed light on demographic trends, consumption patterns, market
behaviors, and stakeholder perspectives, offering valuable insights for industry stakeholders, policymakers, and
researchers alike.

The Results and Discussion section is structured to facilitate a comprehensive exploration of the survey outcomes,
with each subsection dedicated to distinct themes emerging from the data analysis. Quantitative findings are
supplemented with qualitative insights, providing a holistic understanding of the factors shaping the film industry in
Addis Ababa.

The section begins with a description of the socio-demographic characteristics of the survey respondents, offering
valuable insights into the population under study.

3.1. DEMOGRAPHIC CHARACTERISTICS OF RESPONDENTS

The survey participants, totalling 351 individuals, exhibited a diverse range of sociodemographic characteristics. The
majority of respondents are young, with 75.8% aged between 15 and 30 years. The largest age group is 21-25 years,
making up 35.3% of the sample, followed by 26-30 years at 25.1%. Younger age groups (15-20 years) account for 15.4%,
while older age groups (31years and above) make up smaller proportions, with the smallest being 36-40 years at 5.1%. In
terms of gender, the sample has a slightly higher proportion of males(53.8%) compared to females (46.2%).

Language preferences reveal that Amharic is the most widely spoken or listened-to language, with 98.6% of
respondents using it. English is also significant, with 45.0% of respondents speaking or listening to it. Other languages,
such as Afan Oromo (16.8%)and Tigrigna(7.4%), are less common, while only 2.0% of respondents use other local
languages. Religiously, Orthodox Christianity is the dominant affiliation, representing 63.5% of respondents, followed
by Islam (20.8%)and Protestantism (15.7%). The average estimated monthly income of respondents is 8,916 ETB, which
may provide context for their access to and use of technology and media.
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Total (N=351)

Gender of the respondent Female 46.2
Male 53.8
Age of the respondent 15-20years 15.4
21-25years 35.3
26 - 30 years 25.1
31-35years 12.5
36 - 40 years 5.1
41 years and above 6.50
What language do you Amharic 98.6
speak or listen Afan Oromo 16.8
Tigrigna 7.4
Other Local language 2.0
English 45.0
Estimated Monthly Income in ETB 8916
Religion Orthodox Christian 63.5
Muslim 20.8
Protestant 15.7
Access to devices tolisten TV 68.4
watch film Radio 29.3
Personal Computer/Laptop 46.4
Smartphone/Tablet 83.2
Virtual Reality (VR) Equipment 23
DVD/VCD/CD 9.7
Internet Connection 51.0
Access to Technology/ Do Broadcast media /TV, Radio, etc/ 62.4
you have the following? Downloaded or transferred data 57.3
Streaming Services /Subscription, paid or free e.qg. 37.0
Spotify, Netflix /
Digital Film archives 22.8
Access to Online Platforms 7.2
Halls such as Cinema houses 18.8

Table 1: Demographic Characteristics of Respondents

Access to devices for listening to or watching films shows that smartphones and tablets are the most commonly owned
devices, with 83.2% of respondents having access to them. TVs are also widely accessible (68.4%), followed by personal
computers or laptops (46.4%)and internet connections (51.0%). Radio is accessible to 29.3% of respondents, while
DVD/VCD/CD players(9.7%) and virtual reality (VR) equipment (2.3%) are less common. In terms of technology access,
online platforms are the most widely accessible (71.2%), followed by broadcast media such as TV and radio (62.4%).
Downloaded or transferred data is accessible to 57.3% of respondents, while streaming services like Spotify and Netflix
are available to 37.0%. Digital film archives(22.8%)and cinema halls (18.8%) are the least accessible options.
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3.2. END-LINE CONSUMER ANALYSIS

The market survey conducted in Addis Ababa offers valuable insights into the film preferences, consumption habits,
and expenditure patterns of residents in Ethiopia’s capital city. A total of 351 respondents participated in the survey,
providing data on their favorite film genres, methods of discovering new films, and weekly expenditure on subscription/
internet for film viewing. The findings of the analysis presented in the table below shade light on audience preferences,
consumption behaviors, and spending trends within the local film market.

Across gender and age groups, comedy emerges as the most favored genre, with particularly high preference among
females (69.8%)and younger age brackets. On the other hand, action films are more popular among males (59.8%),
especially those aged between 21and 30 years. Additionally, romance (53.7%)and drama(59.3%) enjoy significant
popularity, particularly among females and older age groups. However, genres like horror and science fiction have
comparatively lower appeal across all segments, especially among older respondents.

When it comes to discovering new films, social media emerged as the primary source for most respondents, with
82.1% of females and 81.0% of males relying on platforms like Facebook, Twitter, and Instagram for recommendations
and updates. Recommendations from friends or family were also influential, cited by 59.3% of respondents overall.
Additionally, streaming platforms such as Netflix and Hulu, along with movie review websites, played significant roles in
introducing viewers to new content.

When asked about factors influencing their decision to explore new films, social media trends emerged as the main
influencer, with 6% of respondents citing it. When disaggregated by demographic characteristics, social media
influenced 68.5% of females and 69.4% of males, with the highest influence in the 26-30 years’ age group (78.0%) and
the lowest among those above 40 years (47.8%), showing the varying levels of social media exposure among different
age groups. Recommendations from friends or family influenced 71.9% of females and 65.0% of males, with the highest
influence in the 26-30 years' age group (72.0%) and the lowest in the 36-40 years'age group (60.9%). Positive reviews
influenced 29.5% of both genders, with the highest influence in the 31-35 years'age group (38.1%) and the lowest among
those above 40 years(25.0%). Exposure in other media, such as TV shows and advertisements, influenced 45.9%

of females and 41.5% of males, with the highest influence in the 26-30 years age group (51.2%) and the lowest in the
15-20 years’ age group (37.4%). Trailers or previews influenced 21.9% of females and 31.7% of males, with the highest
influence in the 26-30 years’ age group (34.1%)and the lowest among those above 40 years(8.7%).

The average weekly expenditure on subscriptions/internet for film viewing among respondents in Addis Ababa varies
across different demographic groups. Overall, the average expenditure falls within the range of 186.18 ETB to 394.44
ETB per week. On average, females spend 272 ETB weekly on film subscriptions/internet, while males spend 328 ETB.
Age-wise, spending is highest in the 36-40 years age group (394 ETB)and lowest in the 15-20 years’ age group (219
ETB). This could be attributed to variations in economic status. In contrast, older respondents, especially those above
40 years, exhibit lower average weekly expenditures, ranging from 186.18 ETB to 301.69 ETB per week. This variation

in expenditure suggests different consumption patterns and preferences among demographic segments. It also
underscores the importance of understanding the spending behavior of target audiences to tailor pricing strategies
and marketing efforts effectively.
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Gender of the
respondent Age of the respondent
15-20 21-25 26-30 31-35 36-40 Above 40
Female Male years years years  years years years Total
N=162 N=189 N=54 N=124 N=88 N=44 N=18 N=23 N=351
What genres of Action 24.7 59.8 33.3 50.0 46.6 45.5 27.8 30.4 43.6
filmdoyouen- ¢, aqy 69.8 635 704 661 648 705  66.7 56.5 66.4
joy the most?
Drama 59.3 42.3 46.3 41.9 61.4 47.7 55.6 60.9 50.1
Horror 13.0 19.6 25.9 19.4 15.9 1.4 5.6 0.0 16.5
Romance 53.7 34.4 64.8 41.9 46.6 40.9 1.1 17.4 43.3
Science Fiction 20.4 31.7 29.6 31.5 30.7 1.4 0.0 26.1 26.5
Thriller 6.8 13.8 9.3 1.3 12.5 4.5 5.6 17.4 10.5
Documentary 15.4 29.6 24.1 18.5 25.0 20.5 33.3 34.8 23.1
How do you Streaming platforms 32.1 37.6 29.6 38.7 375 36.4 27.8 21.7 35.0
discover new (e.g., Netflix, Hulu)
films? Movie theaters 185 138 148 121 148 250 111 30.4 16.0
Recommendations 59.3 57.7 48.1 62.1 64.8 50.0 38.9 69.6 58.4
from friends or family
Film festivals 14.2 15.9 14.8 14.5 17.0 15.9 16.7 8.7 15.1
Movie review web- 35.2 40.7 42.6 38.7 47.7 25.0 11 34.8 38.2
sites/blogs
Social media(You- 82.1 81.0 83.3 83.1 84.1 75.0 83.3 69.6 815
Tube)
Digital streaming(Net-  36.4 43.9 33.3 46.8 40.9 31.8 44 4 34.8 40.5
flix, Hulu, etc.)
Physical formats 21.6 18.5 20.4 17.7 20.5 22.7 16.7 26.1 19.9
(DVDs, Blu-rays)
Movie theaters 18.5 21.2 16.7 16.9 25.0 18.2 11 34.8 19.9
Dstv 21.3 21.2 16.7 26.9 12.0 30.2 1.8 26.1 21.2
What factors Recommendations 71.9 65.0 70.6 67.8 72.0 61.9 68.8 60.9 68.1
influence your  from friends or family
decision to Positive reviews 295 295 294 26.1 26.8  38.1 31.3 39.1 29.5
explore new ;
film genres? Exposure in other 45.9 41.5 39.2 37.4 51.2 52.4 375 43.5 43.5
media (TV shows,
advertisements)
Trailers/previews 21.9 31.7 19.6 29.6 34.1 31.0 18.8 8.7 27.4
Social media trends 68.5 69.4 70.6 73.9 78.0 61.9 31.3 47.8 69.0
How much do you usually spend on 272 328 219 292 329 353 394 272 302
subscription/internet to watch films
weekly?

Table 2: Film Preferences and Consumption Habits in Addis Ababa

These findings present several opportunities and strategies for stakeholders in the film industry. Content creators can
focus on producing comedy, romance, and drama genres to attract a wider audience. Moreover, leveraging social media
and word-of-mouth recommendations can be effective for promoting films and reaching target audiences. Investing in
digital streaming platforms and online marketing efforts can enhance the visibility and accessibility of films. Tailoring
film offerings and promotional activities to specific demographic segments can further enhance engagement and
drive revenue. Overall, understanding the preferences and behavior of the target audience is crucial for developing
successful strategies and maximizing the potential of the film market in Addis Ababa.
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Participants of the market survey conducted among residents of Addis Ababa were also made to reflect their insight
about the anticipated trends in film genres and the demand for local productions in the city. The finding on the analysis
presented in Table 3 provided insights into the preferences and expectations of film enthusiasts across different
demographics.

Regarding future film trends, respondents expressed varying degrees of interest in different genres. Comedy emerged
as a consistently popular choice, with 66.0% of females and 58.5% of males expressing a preference for it. Action

and drama also garnered significant interest, particularly among younger respondents aged 15-25 years, with 46.3%
and 43.5% respectively indicating a preference. However, it's notable that preferences varied across age groups and
genders, suggesting a nuanced understanding of audience preferences.

When it comes to local productions, comedy once again emerged as the most demanded genre, with 80.2% of
respondents expressing a preference for it. This preference was consistent across gender and age groups, indicating a
widespread appeal for comedic content among Addis Ababa residents. Drama and romance also featured prominently
among preferred local genres, with 55.6% and 46.9% of respondents respectively expressing interest.

Gender of the Age of the respondent Total
respondent N=351

Female Male 15-20 21-25 26-30 31-35 36-40 Above
N=162 N=189 years years years years years 40
N=54  N=124  N=88 N=44 N=18 years

N=23

What Action 321 436 463 419 379 295 278 261 383

genresor - medy 66.0  58.5 B1.1 629 598 705 500 609 620

trends do

youthink  Drama 525 346 407 435 425 364 500 522  42.9

willgain o 9.9 13.8 27.8 10.5 8.0 9.1 5.6 8.7 12.0

popular-

ityinthe  Romance 401 298 500 315 322 341 333 261 346

?

future? Science Fiction ~ 30.9  39.4 444 331 402 273 16.7 39.1  35.4
Thriller 4.3 9.6 9.3 6.5 1.5 2.3 0.0 43 7.1
Documentary 5.4 309  14.8 210 287 227 333 348 237

In your Action 9.3 19.3 7.4 16.9 16.3 18.2 0.0 17.4 14.6

opInion, -~ ¢ edy 80.2 802 852 774 8.0 727 889 696 802

what type

of local Drama 556 492 519 508 593 409 556 522 521

filmsare o 25 7.0 .1 4.8 1.2 45 0.0 8.7 4.9

more

demanded Romance 46.9 428 500 427 558  36.4 222 348 447

in Addis . ..

Ababa? Science Fiction 8.0 9.1 1.1 8.9 5.8 9.1 5.6 13.0 8.6
Thriller 25 2.7 1.9 16 2.3 2.3 5.6 8.7 2.6
Documentary m.1 15.5 18.5 12.1 9.3 9.1 222  26.1 13.5

Table 3: Future Film Trends and Demand for Local Productions in Addis Ababa

The qualitative data gathered from filmmakers, producers, and actors in the Ethiopian film sector provide broader
insights into audience preferences and genre trends.

According to the industry actors consulted for the market survey, while comedy may be perceived as the dominant
genre in Ethiopian cinema, the reality is more complex, with quality storytelling transcending genre boundaries. The
rise of sitcoms and the success of culturally relevant content underscore the evolving preferences of audiences. This
suggests that while comedy may enjoy popularity, other genres such as political satire, tragedy, and dramas can also
resonate well with audiences when executed effectively.
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Moreover, the evolving preferences of Ethiopian audiences are highlighted, with different genres experiencing varying
levels of popularity over time. While comedy films may have been favored in the past, recent years have seen a surge
in demand for culturally flavored films, reflecting changing audience tastes. Nevertheless, the consensus remains that
audiences will gravitate towards any genre if it is executed proficiently.

Regarding film styles, for most of the actors involved in the ecosystem, it becomes evident that feature films and
sitcoms are the predominant formats in Ethiopia, with sitcoms experiencing a notable surge in popularity, particularly
following the success of the political satire drama “Min Litazez.” This indicates that there is a growing market potential
for sitcoms, albeit success in the industry is contingent upon factors such as consistency and quality.

“... there is a prevalent misconception that comedy films or dramas are overwhelmingly preferred by audiences
in Ethiopia. However, the consensus among industry insiders is that quality film works, regardless of genre, have
good acceptance as long as they feature compelling storytelling,” said one of the key informants.

The profitability of TV dramas, exemplified by the success of sitcoms, underscores the economic viability of producing
content. By minimizing expenses through efficient production methods and leveraging familiar settings, TV dramas can
yield significant returns, further emphasizing the importance of strategic production approaches in the Ethiopian film
industry.

The survey findings suggest that filmmakers and content creators in Addis Ababa have opportunities to capitalize on
the popularity of comedy and sitcom dramas, and cater to the diverse preferences of the city’'s residents. Additionally,
there may be potential for exploring emerging genres such as action and science fiction, particularly among younger
audiences. Understanding these preferences can inform strategic decision-making and content development
strategies within the local film industry.

Regarding the preferred distribution channels, the responses provided by filmmakers and producers shed light on the
strategies and technologies employed for promoting and distributing films in the country. Aligned with the quantitative
findings, the prevalent approaches involve leveraging social media platforms and YouTube to reach audiences both
domestically and internationally. However, this strategy is not without its challenges, as highlighted by instances of
unauthorized uploads and copyright infringement, leading to financial losses and legal complications.

In this regard one of the industry actors stated, “.... my dramas were uploaded by other people and claimed/
accused to YouTube on my channel. In addition to the financial loss, it took me 3 months to legally clarify the
case and regain my rights back.”

While legal agreements with TV channels offer a distribution avenue, the absence of secure streaming or digital
distribution deals poses hurdles for industry professionals. Despite this, collaborations with platforms like DStv
demonstrate potential avenues for more structured agreements.

Notably, partnerships with the Ethiopian Film Producers Association provide comparatively better and encrypted
distribution options, ensuring contractual clarity and security. However, it is essential to recognize that digitization
efforts are primarily driven by the private sector, with limited government initiatives, although legal frameworks for
copyright protection exist.

Ongoing efforts to harmonize copyright issues and establish a consolidated digital system for royalty collection signify
progress towards a more structured industry in Addis Ababa. The government’s initiatives to resolve issues between
collective management organizations (CMOs) are crucial for securing copyright issues, ensuring fair compensation

for filmmakers, and enhancing investor confidence. By addressing these legal and institutional challenges, the film
sector can operate more efficiently and sustainably, attracting investment and fostering creativity. “A film policy
implementation strategy has recently been prepared and submitted to the government for ratification.” Mentioned one
of the key informants

Overall, while Ethiopian filmmakers employ diverse strategies and technologies for film promotion and distribution,
challenges such as piracy and the absence of secure digital distribution channels persist, necessitating greater
collaboration between industry stakeholders and governmental support to address these issues effectively
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The survey participants were also asked about their experience and interest in film event preferences and attendance
behavior in Addis Ababa. As presented in Table 4 respondents across gender, age, and religious demographics showed
a strong preference for various film events. Large film festivals garnered significant interest, with 66.7% of females and
72.5% of males expressing a preference for them. Similarly, outdoor screenings and film premieres were highly favored
among respondents of all demographics, with 80.2% to 95.5% indicating a preference for such events.

The sources of information about film events vary. Recommendations from friends or family are utilized by 23.5% of
females and 29.1% of males, with the above 40 years' group showing the highest usage (30.4%). Film review websites
or blogs are accessed by 45.7% of females and 46.0% of males, with the 31-35 years’ group exhibiting the highest usage
(54.5%). Social media is less commonly used, with 13.6% of females and 12.7% of males relying on it, though the above
40 years' group shows higher usage (34.8%). Radio/TV commercials are relied upon by 563.1% of females and 47.1% of
males, with the 36-40 years' group exhibiting the highest usage (565.6%). Event listings are popular, utilized by 71.0% of
females and 70.9% of males, with the 26-30- and 31-35-years’ groups showing the highest usage (77.3%).

These findings shed light on the varying preferences for film events, and the sources through which individuals learn
about these events providing valuable insights into the dynamics of film engagement among different demographic
segments.

Gender of the  Age of the respondent Total
respondent N=351
Female Male 15-20 21-25 26-30 31-35 36-40 Above
N=162 N=189 years years years years Yyears 40years
N=54 N=124 N=88 N=44 N=18 N=23
Film Event Large film 66.7 72.5 55.6 70.2 79.5 70.5 66.7 65.2 69.8
Preference of festivals
Respondents i oendent 377 392 389 403 341 408 500 304 385
film screen-
ings
Outdoor 80.2 75.1 75.9 80.6 71.6 79.5 77.8 82.6 71.5
screenings
Film pre- 89.5 86.8 88.9 871 85.2 95.5 88.9 87.0 88.0
mieres
Source of Recommen- 23.5 29.1 25.9 28.2 22.7 29.5 22.2 30.4 26.5
information dations from
about film friends or
events and family
screening Filmreview 457 460 352 435 511 545 556  39.1 45.9
websites/
blogs
Social media  13.6 12.7 9.3 9.7 13.6 .4 22.2 34.8 13.1
Radio/TV 53.1 47.1 38.9 516 54.5 52.3 55.6 39.1 49.9
commercials
Eventlistings 71.0 70.9 61.1 68.5 77.3 77.3 77.8 65.2 70.9

Table 4: Film Event Preferences and Attendance Behavior in Addis Ababa

The survey participants were also asked about how access to technology influences their consumption preferences.
When examining the influence of technology on film consumption preferences, several key insights emerge. As
depicted in Table 5 below, a significant majority of respondents across genders acknowledge that technology enables
easier access to a wider range of content, with 65.4% of females and 61.5% of males expressing this sentiment. The
age group most attuned to this aspect is the 26-30 years' group, with 70.9% indicating easier access, while the 36-40
years’ group shows the lowest response at 55.6%.
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Secondly, technology is noted forits role in facilitating the discovery of new films or filmmakers, a factor cited by 59.3%
of females and 43.9% of males. Among age groups, the 26-30 years' cohort demonstrates the highest propensity for
this, with 54.7% recognizing technology’s facilitative role, while the above 40 years' group exhibits the lowest response
at43.5%.

Additionally, technology’s convenience in streaming films is acknowledged, though responses vary. 44.4% of females
and 48.7% of males acknowledge this aspect. Interestingly, the 36-40 years’ group exhibits the highest preference for
streaming convenience at 50.0%, while the 15-20 years' group shows the lowest response at 42.7%.

Lastly, technology's influence on increasing reliance on digital content over traditional formats is notable, with 38.3%
of females and 50.3% of males acknowledging this trend. The 31-35 years’ group stands out here, with 61.1% indicating
increased reliance on digital content, while the 26-30 years’ group demonstrates the lowest response at 34.1%.

Qverall, the survey findings highlight the transformative impact of technology on film consumption habits, with access
to technology shaping preferences and behaviors among residents of Addis Ababa. By understanding these dynamics,
stakeholders in the film industry can leverage technology to better meet audience needs and enhance the overall
viewing experience.

Gender of the
respondent Age of the respondent
26 36 - Above
Fe- 15-20 21-25 -30 31-35 40 40

male Male years years Yyears Yyears Yyears Yyears Total
N=162 N=189 N=54 N=124 N=88 N=44 N=18 N=23 N=351

How does Enables 65.4 61.5 61.1 64.5 70.9 54.5 55.6 56.5 63.3
your access easier

totechnology accessto

influence your awider

consumption  range of

preferences content

in film? -
Facilitates 59.3 43.9 48.1 50.0 54.7 52.3 55.6 43.5 51.0
discovery
of new
films or
filmmakers

Allows for 44 4 48.7 55.6 42.7 46.5 47.7 50.0 43.5 46.7
convenient

streaming

of films

Increases 38.3 50.3 50.0 45.2 43.0 34.1 61.1 43.5 447
reliance on

digital con-

tent over

Table 5: Influence of Technology Access on Film Consumption Preferences

The survey participants were asked to report the leisure activities they usually engage in and their association with
films. As depicted in Table 6 below, watching films emerges as the most popular, with 84.6% of females and 82.4% of
males regularly engaging init. Conversely, gaming appears to be less popular, with only 14.8% of females and 23.0% of
males participating regularly. Participation rates vary across different age groups, with younger respondents generally
showing higher engagement in activities like gaming and outdoor activities.

The survey also sheds light on the factors that may influencing their choice of films. Notably, several factors influence
the choice of films among respondents. Story and genre of the film are highly regarded, with 79.5% of females and
74.5% of males considering them. Additionally, content availability and production quality are important factors for
both genders, with over 75% of respondents taking them into account. However, subscription cost seems to be a lesser
concern, with only around 12% of respondents considering it as a factor in their film choices.
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Looking towards the future, the study explores the anticipated impact of emerging technologies on Addis Ababa’s film
sector. As presented in Table 6 below, respondents anticipate various impacts of emerging technologies on the film
sector. There is optimism regarding the ease of film distribution for a wider audience, with 76.4% of females and 56.0%
of males expecting a positive impact. Similarly, there is an expectation that emerging technologies will improve the
quality of production, although opinions are somewhat split, with 48.4% of females and 50.5% of males expressing

optimism.

Qverall, the findings underscore the dynamic nature of leisure activities, streaming preferences, and the anticipated
influence of emerging technologies in Addis Ababa’s film sector. By understanding these trends, stakeholders can
adapt their strategies to better meet the evolving needs and expectations of audiences, ultimately enriching the local
entertainment landscape.

Gender of the
respondent Age of the respondent
Above
Fe- 15-20 21-25 26-30 31-35 36-40 40
male Male years years years Yyears Yyears years Total
N=162 N=189 N=54 N=124 N=88 N=44 N=18 N=23 N=351
Please selectthe Watching films 84.6 82.4 79.6 88.7 88.4 84.1 55.6 65.2 83.4
leisure activities | jstening to music 475  52.4 611 548 477 409 278 435  50.1
you participate in X
regularly. Reading books 48.8 39.0 44 .4 41.9 47.7 43.2 27.8 47.8 43.6
Playing sports 19.8 43.9 37.0 29.0 33.7 38.6 38.9 21.7 32.7
Attending cultural 1.1 6.4 9.3 5.6 10.5 15.9 5.6 4.3 8.6
events (e.g., con-
certs, theater)
Outdoor activities 17.3 23.0 18.5 17.7 25.8 20.5 11 26.1 20.3
(e.g., hiking, cycling)
Socializing with 45.1 41.2 48.1 35.5 44.2 54.5 50.0 39.1 43.0
friends and family
Gaming 14.8 23.0 25.9 17.7 23.3 15.9 5.6 13.0 19.2
Factorsinfluence Production quality 57.1 65.2 58.5 61.0 64.3 63.6 61.1 56.5 61.4
the choice of film g4y and genre of 795 745 811 772 786 750  6L1 739  76.8
consumers film
Participants actors/ 64.0 52.7 67.9 61.0 54.8 455 72.2 43.5 58.0
actresses
Content availability 75.2 75.5 67.9 76.4 76.2 84.1 72.2 69.6 75.4
User interface and 35.4 33.7 54.7 32.5 31.0 20.5 44 .4 30.4 34.5
experience
Subscription cost 1.8 12.5 17.0 Nn.4 8.3 9.1 16.7 21.7 12.2
Recommendations 447 35.9 453 39.8 42.9 22.7 55.6 39.1 40.0
from friends or family
How do you Ease of film distri- 76.4 56.0 62.3 73.2 63.1 56.8 77.8 47.8 65.5
think emerging bution for a wider
technologies will audience
impact the film 1, pr6ye quality of 484 505 528 463 512 455 556 565  49.6
sector in Addis production
Ababa?
Efficient resource 27.3 23.9 32.1 20.3 25.0 29.5 Lb 4 17.4 25.5
utilization
Decrease digital pira- 23.0 21.2 245 19.5 22.6 22.7 27.8 21.7 22.0
cy of films
Increase benefit of 33.5 26.6 45.3 23.6 33.3 31.8 1.1 26.1 29.9

film producers

Table 6: Leisure Activities, Streaming Preferences, and Emerging Technologies: Insights from Addis Ababa’s Film Sector



MARKET SURVEY REPORT:
FILMINDUSTRY IN ADDIS ABABA

3.3. MARKET ANALYSIS

The film industry in Addis Ababa serves as the heart of Ethiopia’s cinematic landscape, combining rich storytelling
traditions with modern production techniques. As the nation’s capital and cultural hub, Addis Ababa plays a crucial role
in film production, distribution, and consumption, influencing the broader Ethiopian film sector. With a population
exceeding b million and a rapidly expanding urban audience, the city represents a microcosm of Ethiopia’s film market,
attracting both local and diaspora audiences while gaining increased recognition on the African and global stage.

This section provides an in-depth analysis of Addis Ababa's film market, examining market size, production growth,
revenue trends, and key challenges. By assessing demographic shifts, technological advancements, and emerging
revenue streams, the analysis offers insights into the opportunities and constraints faced by filmmakers, investors, and
industry stakeholders. As Addis Ababa emerges as a growing center for cinema and digital content, understanding its
market potential and challenges is crucial for shaping the future of Ethiopia’s film industry.

The Ethiopian film industry is witnessing steady growth, driven by increased access to digital technology, demand

for local content, and expanding distribution channels. Despite infrastructure challenges, Addis Ababa remains the
epicenter of film production in the country, housing the majority of Ethiopia’s filmmakers, production studios, and

cinema facilities.

According to Statista, Ethiopia's cinema market revenue is projected to grow at a compound annual growth rate (CAGR)
of 0.92% from 2025 to 2028, reaching an estimated market value of USS1.94 million by 2029 1", This growth reflects
the increasing demand for Ethiopian films, both locally and internationally, despite challenges such as piracy, lack of
government support, and limited funding for high-quality productions.

Film production in Ethiopia has expanded significantly, with 107 feature films produced in 2018/2019 alone [8]. While
this growth indicates a rising interest in local storytelling and independent filmmaking, Ethiopia’'s annual film output
remains comparatively lower than other African markets. For instance, Nigeria's Nollywood produces over 2,500 films
per year, while Ghana (600), Kenya (500), and South Africa (400+)lead the continent’s industry "1, The disparity suggests
untapped potential in Ethiopia’s film sector, particularly in expanding production capacity and improving distribution
networks.

Due to alack of comprehensive market data specific to Addis Ababa's film industry, direct assessments of market size
and revenue breakdown remain limited. However, this study evaluates the performance and trends of the industry by
analyzing cinema attendance, digital distribution platforms, and key local film production studios. The emergence

of streaming services and digital video platforms is also shaping new consumption habits, offering opportunities for
content creators to reach broader audiences.

As Ethiopia’s film sector continues to grow, improving infrastructure, access to funding, and digital distribution
channels will be key to unlocking its full market potential. The findings from this analysis provide a foundation for
stakeholders and investors to explore strategic interventions that support the sustainable growth of Addis Ababa’s film
industry.

Despite the inherent challenge of quantifying precise market dimensions owing to the informal nature of the industry,
we employ a diverse array of indicators to assess its breadth. By examining demographic variables such as population
dynamics and the impact of digital advancements, coupled with metrics like film distribution volume and revenue
streams, our aim is to offer insights into the size of film sector of Addis Ababa. Through this analysis, we aim to shed
light on the city’s potential as a significant film market, underscoring its cultural prowess and economic viability.

1. Population Size and Demographics

Bemographic factors and digital transformation are among the main determinants of the market size of films and
movies. Population size indicates the potential target audience for the market, while digital transformation significantly
improves distribution channels and makes film content more accessible to end users. Ethiopia, with an estimated
population exceeding 128 million people ', boasts a significant consumer base for film products and services.

More than 40% of the population falls between the ages of 13 and 34 2], a demographic that is highly receptive

to film content. Addis Ababa, home to over 5 million urban dwellers'™], represents a vast potential market for film
consumption, benefiting from diverse demographic segments that contribute to demand.
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The predominantly young population in Ethiopia suggests a sizable segment of the audience that is likely to be more
engaged with film content. This indicates potential growth in the youth-oriented film market, with opportunities to
produce movies and series that resonate with the preferences and interests of younger audiences '*!. The variation
inincome levels across Ethiopia highlights the importance of catering to different economic segments within the
population. While a significant portion of the population may have limited disposable income, the emerging middle
class in urban areas, including Addis Ababa, presents a growing market segment with higher purchasing power™l. This
underscares the need for a diverse range of film offerings, from affordable streaming options to premium cinematic
experiences, to accommodate different affordability levels.

Rapid urbanization in Ethiopia, particularly in cities like Addis Ababa, implies a concentration of potential film
audiences in urban centers. This presents opportunities for cinema chains and multiplexes to expand their presence
inurban areas and cater to the growing demand for theatrical experiences [16]. Additionally, urbanization may lead to
shifts in consumer preferences and behaviors, such as increased adoption of digital streaming platforms for movies
and series ['"1. The cultural diversity of Ethiopia also suggests the need for nuanced content that reflects the diverse
cultural traditions, languages, and preferences of different ethnic groups. Filmmakers and distributors may need to
tailor their content to resonate with specific cultural demographics, potentially leading to niche markets within the
larger film sector "1,

Overall, the implications of Ethiopia’'s population size and demographics on the film sector suggest a vast and diverse
market with opportunities for growth and innovation. Understanding the demographic landscape allows stakeholders
in the film industry to identify target audience segments, tailor their content and distribution strategies accordingly,
and capitalize on emerging trends to maximize market size and reach!™. By leveraging digital transformation and
addressing the unique needs of different demographic and economic segments, the film industry in Ethiopia can
unlock its full potential and meet the growing demand for diverse and accessible film content (2],

2. Technology

The increasing adoption of digital technologies in Ethiopia, particularly in Addis Ababa, including the rise of online
streaming platforms and digital distribution channels, signifies a significant shift in the way films are consumed. This
digital transformation presents both opportunities and challenges for stakeholders in the film sector?'.

The widespread adoption of mobile technology has significantly enhanced the accessibility of film content. With the
number of mobile subscribers surpassing 50 million 221, mobile devices have become the primary channel for accessing
films, whether through streaming platforms, digital downloads, or social media channels. As of early 2023, Ethiopia

had 20.86 million internet users, with internet penetration at 16.7 percent. Additionally, there were 66.80 million active
cellular mobile connections in the country, equivalent to 53.5 percent of the total population 1231,

The implication of the rise of online streaming platforms is that there is a growing demand for digital content
consumption. This suggests an expanding market for online streaming services, with the potential for filmmakers

to reach a wider audience beyond traditional theatrical releases [, It also highlights the importance of investing in
digital distribution channels to capitalize on this trend and remain competitive in the market. The accessibility of digital
platforms implies greater convenience for audiences to access and consume film content. This has the potential to
democratize access to films, particularly for audiences in remote or underserved areas who may have limited access

to traditional cinema theaters (%!, It also suggests a shift in consumer preferences towards on-demand viewing
experiences, which may impact the demand for traditional cinema screenings?®..

The digital transformation of the film sector may lead to changes in revenue streams and business models. With the
rise of digital distribution channels, there may be new opportunities for revenue generation through subscription-
based models, pay-per-view options, and digital advertising!?’\. This implies the need for filmmakers and distributors
to adapt their monetization strategies to capitalize on digital platforms’' revenue potential. However, the digital
transformation also poses challenges, such as digital piracy and copyright infringement. The ease of access to digital
content may lead to increased piracy rates, potentially impacting filmmakers'and distributors’ revenue streams

1281 This underscores the importance of implementing robust digital rights management measures and anti-piracy
initiatives to protect intellectual property and ensure fair compensation for content creators 1291,
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Furthermore, the digital transformation may require investment in technology infrastructure and digital literacy
initiatives to ensure widespread adoption and accessibility of digital platforms. This implies potential barriers to
entry for smaller players in the film industry who may lack the resources to invest in digital technologies, leading

to consolidation within the market 1*°. Overall, the implications of digital transformation on the film sector in

Ethiopia suggest a shift towards digital consumption trends, with opportunities for expanded reach and revenue
generation through digital distribution channels. However, stakeholders must navigate challenges such as piracy and
infrastructure limitations to fully capitalize on the benefits of digital transformation and drive growth in the market ',

In conclusion, the film industry in Addis Ababa emerges as a dynamic and influential sector that not only contributes
significantly to the city’s cultural identity but also drives economic vitality. The confluence of demographic factors,
technological advancements, and artistic innovation has positioned Addis Ababa’s film scene for continued growth

and innovation. As the city evolves and embraces digital platforms, stakeholders across the film ecosystem have the
opportunity to collaborate, capitalize on emerging trends, and ensure a vibrant and sustainable future for Addis Ababa’s
film industry. With the potential to further tap into international markets and foster cross-cultural exchanges, Ethiopian
cinema is poised to achieve even greater recognition on the global stage, showcasing the nation's rich storytelling
heritage to audiences worldwide %21,

3. Film Production and Distribution

In addition to demographic factors and digital transformation, the number of film consumers/viewers and the revenue
generated serve as crucial indicators in gauging the market size and economic viability of the film industry in Addis
Ababa. This section of the report discus about the analysis of film distribution and revenue, shedding light on the
creative output of artists and the financial dynamics shaping the industry.

The landscape of film production and distribution in Ethiopia is evolving, with significant implications for the market
size of the film sector. This evolution impacts how films are created, disseminated, and consumed, influencing both the
opportunities and challenges faced by industry stakeholders.

The increasing volume of film production in Ethiopia indicates a burgeoning creative industry. More local productions
mean a greater variety of content that can appeal to different audience segments. This diversification of film content
has the potential to attract a wider audience, both domestically and internationally, thereby expanding the market
size. Forinstance, films that resonate with Ethiopian cultural narratives can capture the attention of the diaspora and
international audiences interested in diverse stories.

Distribution channels are also a critical factor in the market size of the film sector. Traditional distribution methods,
such as cinema screenings, continue to be important, but they are increasingly complemented by digital distribution
channels.

According to some industry actors actively engaged in the production and distribution of films, the market potential of
Ethiopian filmmaking is mainly twofold. First, there is the audience watching films in cinemas. Seven or eight years ago,
there were about forty-one cinemas in Addis Ababa alone. However, now there are no more than seven cinema houses.
This audience is considered the main source of income, as the movies shown in cinemas are of higher quality. The
second market potential lies with the audience watching films on TV channels and the internet, especially on YouTube.
In this category, the audience can watch movies on TV and YouTube, as well as movies that have been previously shown
in cinemas.

“Feature films are usually staged in cinema houses, then they will be sold to TV channels for up to 50,000 birr,
and finally, they will be released on YouTube channels,” said one key informant.

Currently, there are more than ten channels engaged in the production and distribution of series dramas. Some of
these channels focus primarily on film production and distribution, providing a robust platform for filmmakers to

reach audiences. The availability of these channels offers significant opportunities for the main actors in the industry,
allowing for greater visibility and engagement with their work. This multi-channel approach not only increases the
reach of film content but also enhances the potential for revenue generation from different sources, thereby positively
impacting the market size.
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There are new opportunities in the Ethiopian film industry. One of them is that foreign television channels have started
buying films from the country, and some films are participating in international film festivals, resulting in financial
benefits. Additionally, professionals are making efforts to enter the international market by improving the quality of
their work.

“Currently, with the arrival of DStv, Canal Plus, and Mnet, the payment for films, especially for dramas, has
improved. For example, the maximum payment for one episode has reached up to 700,000 birr. This is Mnet’s
payment for the best dramas. Again, these films will be uploaded on YouTube and will generate additional
income.” one of the key informants highlighted.

The availability of films on digital platforms like streaming services can significantly extend their reach. This shift
towards digital distribution means that films can be accessed by a broader audience, including those in remote areas or
international markets, thus expanding the potential market size.

However, the distribution landscape in Ethiopia faces challenges such as limited cinema infrastructure outside major
urban centers. Addressing this challenge by investing in more widespread cinema infrastructure or enhancing mobile
cinema initiatives could help tap into underserved markets and increase the overall market size.

Furthermore, the distribution of films through digital channels is subject to internet penetration and affordability.
While urban areas might have better internet access, rural regions might lag behind, impacting the reach of digital
distribution. Therefore, efforts to improve internet infrastructure and make it more affordable can even maximize the
potential of digital distribution channels and expanding the market size.

The effort made by the baseline team to obtain financial data from most TV channels, producers, and distribution
channels was not successful. Due to this lack of data, it was not possible to directly assess the market size of the film
sectorin Addis Ababa. However, the study attempted to evaluate the market performance and trends quantitatively
by analyzing four YouTube channels that distribute Ethiopian films. The assessment covered the period from 2018 to
2022 and included data such as the number of subscriptions garnered(S), the number of productions released (P), the
total number of views accumulated (V), the average views per production (V/P), and the number of years since joining
YouTube.

It should be noted that many prominent film producers have recently opted to release their movies through YouTube
channels. This decision often stems from concerns about the fairness of revenue sharing among artists and other
key actors involved in film production. Many YouTube channels, including those selected for this analysis, may not be
considered trusted channels that fairly share the revenue they earn from YouTube. As a result, the following analysis
does not aim to provide exact figures but rather to show the potential of the film sector.

By considering the number of viewers per day and conducting a trend analysis over the last five years, valuable insights
into audience engagement and potential revenue generation were gained. Specifically, the study focused on four
YouTube channels: Arada Movies, Netsbrag Media, Sodere TV, and Amharic TV, which predominantly upload Ethiopian
movies. Using YouTube earnings calculators, the revenue generated from the movies uploaded by these channels

was estimated, considering the metric called RPM (revenue per 1,000 impressions). The typical YouTube RPM range is
between $1.36 and $3.40. For this market analysis, a mean rate of $2.38 was used to calculate the revenue earned from
the uploaded videos. The results of this analysis are presented in Table 7 below.
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Arada Mov- Netsbraq Sodere TV Ambharic TV Average
ies Media of the four
YouTube
channels
Number of Subscriptions (S) 842,000 852,000 764,000 524,000 745,500
Number of Productions (P) 412 470 3,473 334 1172
Number of Views (V) 252,171,154 150,805,495 107,816,679 11,402,495 155,548,956
Average views per Production 612,065.91 320,862.76 31,044.25 333,540.40 132,692.65
(V/P)
Number of years since joining 8 6 6 7 7
the YouTube (T)
Total revenue '(TR) 600,167.35 358,917.08 256,603.70 265,137.94 370,206.51
Average Annual revenue 75,020.92 59,819.51 42,767.28 37,876.85 54,845.41

(TR/T)

Table 7: Performance Metrics of Leading Ethiopian Movies Distribution Channels on YouTube

The Table 7 provides a detailed snapshot of the performance metrics for five prominent YouTube channels within
the Ethiopian film sector. These metrics offer valuable insights into the channels'reach, engagement, and revenue
generation potential.

Starting with the number of subscriptions, Arada Movies and Netsbraqg Media emerge as frontrunners, boasting sizable
subscriber bases of 842,000 and 852,000 respectively. This indicates a strong following and audience loyalty, which can
be leveraged for content promotion and monetization strategies. Sodere TV and Amharic TV also command significant
subscriber counts, indicating substantial interest in their content offerings.

Moving on to the number of distribution uploads, Sodere TV stands out with a staggering 3,473 uploads, reflecting a
prolific content creation strategy. Netsbrag Media follows suit with 470 uploads, showcasing a consistent effort to
engage audiences through frequent releases. Arada Movies and Amharic TV, while fewer in number, still contribute
substantially to the content landscape, underscoring their commitment to providing diverse entertainment options.

The number of views garnered by each channel further elucidates their audience engagement levels. Arada Movies
leads the pack with an impressive 252,171,154 views, indicating strong viewer interest in their content. Netsbrag
Media, Sodere TV, and Amharic TV also command substantial viewership figures, highlighting their appeal to Ethiopian
audiences across various demographics.

The average views per distribution upload metric offers insights into the effectiveness of each channel’s content
strategy in capturing audience attention. Arada Movies and Netsbrag Media demonstrate higher average views per
upload, suggesting that their content resonates well with viewers and garners more traction per video released.

Finally, revenue estimates based on a conservative CPM rate of $2.38 per 1,000 views shed light on the channels’
potential earnings. The total revenue across all channels amounts to $1,480,826.08, with an average annual revenue
of approximately $54,845.41 per channel. These figures underscore the financial viability of YouTube as a revenue-
generating platform for Ethiopian film content creators, highlighting the importance of audience engagement and
content quality in driving monetization efforts.

However, it should be noted that most Ethiopian movies are transmitted on TV and YouTube channels after being
shown in cinemas. Therefore, the figures reported above cannot be taken as the total revenue gained from the movies
distributed on these channels.

In summary, the result presented in Table 7 above shows only the performance and revenue estimates for these
prominent YouTube channels in the Ethiopian film sector, and these figures do not represent the total earnings of the

! Calculated based on the mean RPM rate of $2.38, meaning the channel earns $2.38 for every 1,000 views. Revenue Per Mille (RPM) is a metric that

represents how much money you've earned per 1,000 video views.
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movies from all other distribution channels. This analysis provides valuable insights for industry stakeholders, content
creators, and investors seeking to understand the market dynamics and opportunities within the digital entertainment
landscape.

Apart from the number of viewers per day the study utilized the estimated revenue from the film as a measure of
the industry performance over the last five years. In this regard, we utilized the concept of RPM (revenue per mile or
revenue per thousand views)and apply it to the total views of each video. However, it's important to note that this is
arough estimate, and the actual revenue may vary based on factors such as the monetization status of the channel,
the types of ads displayed, viewer engagement, and the effectiveness of ad placements. Additionally, YouTube takes
a percentage of the revenue generated from ads as part of its platform fees. Without access to specific data on the
channel's monetization and revenue-sharing agreements with YouTube, this estimate provides a general idea of the
potential earnings from the sample videos.

Using the assumption, the conservative RPM rate of $2.38, meaning the channel earns $2.38 for every 1,000 views, the
trend analysis was made to see the trend for the last five years taking the ten randomly selected movies from the five
YouTube channels. The result of the analysis presented in the figure below. The study also analyzed the trend based

on the annualized revenue generated from five prominent Ethiopian movie YouTube channels. The annualized revenue
figures are calculated by multiplying the per day views by 365, providing a comprehensive view of revenue performance
over the years.
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Figure 1: : Trend Analysis of Average Annual Revenue Per Production (2018]

The figure above provides data on the average annual revenue per production from 2018 to 2022. This overview
highlights the financial performance and trends observed over the specified period.

In 2018, the average annual revenue per production was S338. This figure represents the baseline revenue for the
subsequent years, indicating the initial financial performance of the productions. The relatively modest revenue
suggests that the productions were in an early stage of development or were still gaining traction in the market.

The year 2019 saw a substantial increase in the average annual revenue, rising to $796 per production. This significant
growth suggests improved financial outcomes, possibly due to enhanced production quality, better marketing
strategies, orincreased audience engagement. The more than doubling of revenue compared to the previous year
indicates a successful expansion or increased popularity of the productions.

The average annual revenue continued to climb in 2020, reaching $1,332 per production. This peak in revenue indicates
a period of substantial financial success, reflecting the highest earnings within the observed timeframe. Factors
contributing to this peak could include heightened viewership, successful new releases, or broader market reach.

The remarkable increase demonstrates that the productions were highly effective in capturing audience interest and
monetizing their content.
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In 2021, there was a notable decline in average annual revenue, dropping to $S560 per production. This decrease from
the previous year's peak suggests potential challenges such as market saturation, increased competition, or shifts in
audience preferences. Despite the decline, the revenue remained higher than the 2018 baseling, indicating that while
the peak success was not sustained, the productions still performed better than in the initial years.

The average annual revenue experienced a recovery in 2022, rising to $751 per production. This rebound indicates a
positive adjustment in the market or production strategies, leading to improved financial performance compared to
2021 but still below the 2020 peak. The partial recovery suggests that the productions were able to address some of the
challenges faced in the previous year and implement strategies to regain some of their lost revenue.

Overall, the data reveals a fluctuating trend in average annual revenue per production, with a strong upward trajectory
from 2018 to 2020, followed by a sharp decline in 2021, and a partial recovery in 2022. This pattern suggests dynamic
market conditions and varying success in production strategies over the five-year period. The ability to recover partially
in 2022 indicates resilience and adaptability within the production landscape.

Insights gathered from various stakeholders using qualitative tools shed light on the growing market size, promising
growth prospects, and distinct niches within Ethiopia’s film industry. The vast population size of Ethiopia, particularly
in Addis Ababa, coupled with advancements in digital technology, presents significant growth opportunities for the film
sector.

Ethiopia, the second most populous country in Africa after Nigeria, offers a vast yet largely untapped market potential
forits film industry. This thematic analysis delves into the market size, potential, and niche opportunities within the
industry, providing insights from stakeholders and recent studies to present a comprehensive picture of the sector’s
landscape.

According to stakeholders, the Ethiopian film market is considerable but currently has limited reach. One respondent
noted, “In this big country with more than 120 million people, films have huge market potential. However, only a small
proportion of people actively watch local films, with most viewers residing in Addis Ababa.” This limited engagement is
attributed to the lack of film supply in various regions, such as Afar, Somali, and Benshangul Gumuz. Additionally, the
number of cinema houses in Addis Ababa has drastically decreased from forty-one to just seven over the past seven to
eight years, indicating a decline in traditional film-viewing venues and a gap between potential and actual market size.

Employment data from the Urban Employment and Unemployment Survey conducted by the CSA in 2012 indicates that
the copyright industries, including film, employed 240,287 people, accounting for 4.2% of total urban employment. The
core copyright industries, such as press and literature, music, theatrical productions, motion picture and video, radio
and television, software and databases, and advertising services, employed 78,407 peaople, representing 1.37% of total
employment. ?

The economic potential of the Ethiopian film industry is immense. According to one key informant, the sector could
create direct and indirect employment for 682,000 people within five years and generate up to 13 billion birr annually.
This projection would position Ethiopia as the second-largest film industry in Africa, following Nigeria. Beyond
economic benefits, the film sector holds significant “soft power” to change community awareness for peacebuilding by
leveraging Ethiopia’s rich cultural heritage and values.

Despite its potential, the Ethiopian film industry faces numerous challenges. Stakeholders agree that “film as a
business has enormous potentials and opportunities in Ethiopia, but there are lots of ups and downs to survive as
abusiness firmin film.” The current model requires filmmakers to self-finance their productions, with TV channels
purchasing episodes post-production, often at high financial risk to the filmmakers. This self-reliant approach
highlights the urgent need for better investment and financial models to support the industry. One respondent
emphasized the necessity of creating a “real bridge between producers, investors, and the art community in the film
sector to unlock its potential fully.”

Profitability within the industry varies widely, and broader industry profitability remains a challenge due to the past
and existing experiences and challenges faced by filmmakers. The sector’s true potential is not reflected in its current
performance, hindered by a lack of investment and professional development. One respondent noted, “the current

2 The Economic Contribution of Copyright Industries in Ethiopia (2014)
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situation of the sector can never be a reference point to show the right potential; there is a clear need for increased
professionalism and support to elevate the industry’s overall standards and performance.”

The Ethiopian film market can be segmented into two primary categories: cinema-goers and online viewers. The
decline in cinema houses indicates a shift towards digital consumption, particularly on platforms like YouTube, which
offers significant market potential for filmmakers. This dual market approach necessitates strategies tailored to both
traditional cinema experiences and digital platforms to maximize reach and profitability. Filmmakers must adapt to
changing consumption patterns by producing high-quality content suitable for both venues.

Infrastructure and government support are critical to realizing the film sector’s potential. Issues such as lack of
financing, inadequate policy frameworks, insufficient training institutions, and lack of modern equipment significantly
hinder progress. Addressing these challenges requires a concerted effort from both the government and private sector
stakeholders. Establishing clear policies, investing in infrastructure, and creating supportive ecosystems are essential
steps toward fostering a thriving film industry.

The Ethiopian film sector is poised at a crucial juncture, with vast untapped potential compared against significant
challenges. To harness this potential, a multifaceted approach involving increased investment, robust infrastructure,
government support, and professional development is essential. Addressing these issues can transform the Ethiopian
film industry into a significant economic driver and cultural influencer both domestically and internationally. By
understanding and leveraging Ethiopia’s cultural richness and values, the film sector can become a powerhouse of
economic and social impact, creating jobs, generating revenue, and fostering peace and societal awareness. As
articulated by one key informant, the potential of the film industry in Ethiopia is “very high for wider job creation

and economic development, but realizing this potential requires strategic collaboration and investment from all
stakeholders.”

Qverall, the implications of film production and distribution on the market size of Ethiopia’s film sector are
multifaceted. Enhanced production capabilities, diverse distribution channels, and supportive infrastructure can drive
growth and expand market reach. However, addressing challenges such as infrastructure limitations and regulatory
hurdles is essential to fully realize the market's potential. Through strategic investments and policy support, Ethiopia’s
film sector can significantly increase its market size and impact.

3.4. ECOSYSTEM ANALYSIS OF THE ETHIOPIAN FILM SECTOR

The film sector in Addis Ababa, Ethiopia, operates within a dynamic and evolving ecosystem. This report provides a
comprehensive analysis of the key actors within this ecosystem, highlighting their roles, interactions, and contributions
to the development of the industry.

1. Production Companies

Production Companies are at the core of the film industry, responsible for creating the content that drives the sector.
Local and international production companies play a pivotal role in content creation, employment, and innovation. They
develop scripts, manage shooting schedules, and oversee the post-production process, providing jobs for a wide range
of professionals including directors, producers, writers, actors, camera operators, and editors. Additionally, production
companies often introduce new technologies and techniques in filmmaking, contributing to the overall advancement
of the industry. However, these companies face significant challenges such as securing adequate funding for their
projects, ensuring wide distribution of films both domestically and internationally, and navigating complex regulatory
environments.

2. Actors and Actresses

Actors and Actresses are central to the film industry, bringing scripts to life through their performances. They not
only contribute to the storytelling process but also draw audiences to the cinema, television, and online platforms.
Actors and actresses often become the face of the industry, influencing public perception and cultural trends. Their
involvement can significantly impact a film's success, both critically and commercially. However, they face numerous
challenges including inconsistent work opportunities, limited access to professional training and development, and
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often insufficient compensation. The competitive nature of the industry also means that many actors and actresses
struggle to secure reqgular roles, and they often require strong representation and networking to advance their careers.

3. Distribution Channels

Distribution Channels are critical for the dissemination of films. These include cinema houses, television networks,
and online streaming platforms. Cinema houses have traditionally been the primary venue for film viewing, providing a
platform for films to be showcased to a wide audience. Television networks purchase films and series for broadcasting,
offering filmmakers a significant avenue for revenue and audience reach. Meanwhile, online streaming platforms like
YouTube, Netflix, and local streaming services are becoming increasingly popular, providing filmmakers with new
distribution channels that can reach a global audience. Despite their importance, these distribution channels face
challenges such as the decline of cinema houses, intense competition among online platforms, and the persistent
issue of piracy, which impacts revenues.

4. Government and Regulatory

Government and Requlatory Bodies, including the Ministry of Culture and Tourism, the Ethiopian Film Corporation, and
the Ethiopian Broadcasting Authority, play a crucial role in the film sector. They are responsible for policy development,
providing financial support, and regulating content to ensure it meets national standards and protects intellectual
property rights. However, filmmakers often face bureaucratic hurdles in securing permits and licenses, and the level of
financial and infrastructural support from the government is often inadequate. Additionally, existing policies may not
fully address the evolving needs of the industry, particularly in digital content and distribution.

5. Educational and Training Institutions:

Educational and Training Institutions such as film schools, universities, and vocational training centers are essential
for developing the skills required in the film industry. These institutions provide training for various roles including
directing, acting, cinematography, and editing. They also contribute to the industry through research on new
technologies and methods and offer internship programs in collaboration with production companies. However,
ensuring that the curriculum is updated to reflect the latest industry trends and technologies is a challenge. Many
institutions struggle with limited resources and funding, and strengthening ties between educational institutions and
the film industry is crucial to ensure graduates are job-ready.

To this end, the market survey participants highlighted a controversy within the film sector. Many actors received
short-term training, while others underwent informal on-the-job training. The controversy lies in the fact that those
who graduated from universities with degrees in theatrical arts and related fields are not practicing within the industry
as expected. Instead, they are opting for jobs in the public and private sectors outside of, or only loosely related to, the
film sector.

6. Professional Associations and Unions

Professional Associations and Unions like the Ethiopian Filmmakers Association, Screenwriters Guild, and Actors Guild
advocate for the rights and interests of their members. They lobby for better working conditions and fair compensation,
provide networking opportunities, and offer professional development through training and workshops. Despite their
importance, the industry is often fragmented, with multiple organizations sometimes working at cross-purposes.
Ensuring active participation and engagement from members and overcoming resource constraints are significant
challenges these associations face.

7. Support Services

Support Services including equipment rental companies, post-production houses, and marketing and PR firms are

vital for the film industry. They provide filmmakers with access to necessary production equipment, offer editing and
sound design services, and assist with the promotion and distribution of films. However, high costs of equipment rental
and post-production services can be prohibitive for many filmmakers. Ensuring that support services meet industry
standards and deliver high-quality results, as well as addressing the limited availability of specialized services and
equipment within Addis Ababa, are key challenges.
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In conclusion, the film sector in Addis Ababa is composed of a diverse array of actors, each playing a crucial role

in the development and sustainability of the industry. Production companies, distribution channels, government
bodies, educational institutions, professional associations, support services, actors and actresses, and audiences all
contribute to the complex ecosystem. While there are significant opportunities for growth, numerous challenges must
be addressed to unlock the full potential of the industry. A concerted effort from all stakeholders, including strategic
investments, policy support, and enhanced professional development, is essential for fostering a thriving film industry
in Addis Ababa.

3.5. STRENGTHS, WEAKNESSES, OPPORTUNITIES, AND THREATS
(SWOT ANALYSIS)

The Ethiopian film sector encompasses a diverse ecosystem of stakeholders, including filmmakers, production houses,
government agencies, regulatory bodies, and audiences. This analysis aims to provide a comprehensive overview of the
strengths, weaknesses, opportunities, and threats (SWOT)inherent within the ecosystem, shedding light on key factors
shaping the industry’s trajectory.

1. Strengths
The film sector in Addis Ababa showcases numerous strengths that contribute to its growth and success:

% Demographic Advantage: Addis Ababa, with its population exceeding 5 million, offers a vast potential audience
for film content. This large and diverse population base provides filmmakers with a significant market for their
productions. The city’s growing middle class, coupled with increasing urbanization, translates to a substantial
and ready audience for both local and international films. The demographic advantage also means a broad
spectrum of tastes and preferences, enabling filmmakers to explore various genres and storytelling techniques.

S Rich Cultural Heritage: Ethiopia's diverse cultural heritage, including its history, traditions, and folklore,
offers a wealth of content for filmmakers. The rich tapestry of Ethiopian culture provides unique stories and
perspectives that can captivate both local and global audiences. This cultural richness not only serves as
a foundation for creative storytelling but also acts as a unique selling point, differentiating Ethiopian films
in the international market. Films that highlight Ethiopian history, traditions, and social issues can attract
international interest and foster cultural exchange.

Y Growing Digital Presence: The increasing penetration of digital platforms and streaming services has
revolutionized film distribution in Ethiopia. Platforms like YouTube, Netflix, and local streaming services allow
filmmakers to reach wider audiences, both domestically and internationally. The shift to digital platforms
provides unprecedented visibility and accessibility for Ethiopian films, enabling filmmakers to connect directly
with viewers and monetize their content. This digital revolution democratizes access to film content and
reduces barriers to entry for new filmmakers.

S Cultural Export Potential: Ethiopian films, characterized by unique narratives and perspectives, have the
potential to serve as cultural ambassadors. The distinct storytelling style and rich cultural elements can attract
international attention and contribute to cultural exchange. Collaborations with international filmmakers and
participation in global film festivals can elevate the presence of Ethiopian films on the world stage. This cultural
export potential not only boosts the film industry’s visibility but also promotes Ethiopia’s cultural heritage
globally.
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2. Weaknesses

S Infrastructure Challenges: The film sector in Addis Ababa faces significant infrastructural deficiencies,
including limited access to modern production equipment, high-quality studios, cinema halls. These challenges
hinder production quality and limit the ability of filmmakers to compete on a global scale. The lack of state-
of-the-art facilities and technical support makes it difficult to produce high-quality films, affecting the overall
growth and international competitiveness of the industry.

S Financial Constraints: Filmmakers often struggle to secure adequate funding for production, promotion,
and distribution. The absence of robust financial support mechanisms and investment opportunities limits
creativity and innovation within the industry. Many filmmakers' resort to self-financing, which poses significant
financial risks and limits the scope and scale of their projects. The lack of funding also impacts the ability to
market films effectively, reducing their reach and potential success.

S Copyright Issues: Weak enforcement of copyright laws and widespread piracy undermine the financial
sustainability of filmmakers. This lack of protection discourages investment in film production and affects the
overall growth of the sector. Piracy and unauthorized distribution of films result in significant revenue losses for
filmmakers and producers. Strengthening intellectual property rights and improving enforcement mechanisms
are crucial to ensure that filmmakers receive fair compensation for their work.

S  Fragmented Industry Ecosystem: The film industry in Addis Ababa suffers from a lack of coordination
among key stakeholders, including production companies, distributors, government bodies, and professional
associations. This fragmentation hampers collaboration and resource sharing, affecting the industry’s ability to
develop cohesive strategies for growth and development. Establishing platforms for dialogue and cooperation
among stakeholders can foster a more collaborative and efficient film ecosystem.

S Professional Development Gaps: Many filmmakers and industry professionals lack access to training and
development programs. This gap in professional development affects the quality of film production and limits
the sector’s growth potential. Continuous professional development is essential to keep up with technological
advancements and industry trends. Providing training programs, workshops, and mentorship opportunities can
help bridge this gap and enhance the skills of industry professionals.

S Lack of Guidelines and Regulations: The Addis Ababa film sector grapples with the absence of comprehensive
guidelines and regulations at the regional level. Without tailored regulations from the city administrations’
culture, arts, and tourism offices, filmmakers face operational inconsistencies and uncertainty. This deficiency
impedes the industry’s growth by creating barriers to entry and hindering adherence to standards. To unleash
the sector’s potential, concerted efforts are needed to establish clear requlatory frameworks that foster
transparency and accountability within Addis Ababa’s film industry.

The survey sought to understand perceptions regarding the challenges facing Ethiopian films and recommendations
for improvement. Across the respondents, the most commonly cited problem was “Limited access to high-quality

film productions,” with 74.4% of females and 71.6% of males expressing this concern. This indicates a widespread
perception of the need for enhanced quality in Ethiopian cinema. Additionally, “Lack of diverse genres and storytelling
styles” was highlighted by 48.1% of females and 55.7% of males, suggesting a desire for greater variety in content.
“Insufficient funding and resources for film projects” was another significant concern, with 53.8% of females and
54.1% of males identifying this issue. Recommendations to address these challenges included “Increase funding
opportunities and incentives for filmmakers,” supported by 69.4% of females and 66.5% of males, and “Establish film
festivals and screenings to showcase Ethiopian cinema,” endorsed by 63.8% of females and 61.5% of males. Other
suggestions included fostering partnerships with international production companies, providing training programs for
aspiring filmmakers, and improving distribution channels and marketing strategies for Ethiopian films. These findings
indicate a clear call for action to support and enhance the Ethiopian film industry.
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Gender of the re-
spondent

Female Male Total
N=162 N=189 N=351

What do you Limited access to high-quality film productions T4.4 71.6 72.9
think the Lack of diverse genres and storytelling styles 48.1 55.7 52.2
problem of
Ethiopian Insufficient funding and resources for film projects 53.8 54.1 53.9
films Challenges in distribution and promotion of Ethiopian films 40.0 39.3 39.7
Cultural barriers impacting the portrayal of certain themes 39.4 37.2 38.2
and topics
Issues with censorship and government regulations af- 20.6 21.3 21.0
fecting creative freedom
Difficulty in reaching international audiences and markets 28.1 37.7 33.2
Inadequate infrastructure for film production and 30.6 34.4 32.7
post-production
Limited opportunities for training and skill development in 25.6 33.3 29.7
the filmindustry
Perception of low production value compared to interna- 1.3 12.6 12.0
tional films
What should Increase funding opportunities and incentives for film- 69.4 66.5 67.8
you recom- makers
mend Establish film festivals and screenings to showcase Ethio- 63.8 61.5 62.6
pian cinema
Foster partnerships with international production compa- 54.4 60.4 57.6
nies for collaboration
Provide training programs and workshops for aspiring 50.0 59.9 55.3
filmmakers
Support initiatives to preserve and promote Ethiopian 46.3 47.3 46.8

cultural heritage through film

Improve distribution channels and marketing strategies 35.6 46.2 4.2
for Ethiopian films

Enhance infrastructure for film production and post-pro- 28.8 445 37.1
duction facilities

Advocate for policies that promote artistic freedom and 28.8 33.5 31.3
creative expression

Encourage the exploration of diverse themes and narra- 28.8 31.3 30.1
tives in Ethiopian cinema

Promote film tourism to showcase Ethiopia’s unique land- 25.6 32.4 29.2
scapes and cultural heritage

Table 8: Perceptions and Recommendations for Ethiopian Film Industry Development
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3. Opportunities
The market survey has identified the following opportunities for the film sector in Addis Ababa:

S Digital Expansion: The growing use of digital platforms offers significant opportunities for expanding film
distribution and audience reach. Filmmakers can leverage these platforms to monetize their content, engage
with audiences, and diversify revenue streams. The shift towards digital platforms democratizes access to
film content, allowing independent filmmakers to reach broader audiences without the need for traditional
distribution channels. This digital expansion can drive innovation and growth in the industry.

S International Collaboration: Collaborations with international filmmakers and participation in global film
festivals can elevate the presence of Ethiopian films on the world stage. Such initiatives can enhance the
industry’s visibility and foster cross-cultural dialogue. International co-productions and partnerships can
provide access to new markets, funding, and technical expertise, helping to raise the quality and reach of
Ethiopian films. These collaborations can also facilitate knowledge exchange and capacity building within the
local film industry.

S Niche Market Exploitation: The unique cultural narratives and storytelling styles of Ethiopian films present
opportunities to target niche markets both domestically and internationally. Catering to specific audience
segments can drive growth and diversification in the industry. For example, films that explore traditional
Ethiopian stories, historical events, or contemporary social issues can appeal to niche audiences interested in
cultural and educational content. This focus on niche markets can also attract international audiences seeking
diverse and authentic film experiences.

S Talent Showcases and Competitions: Platforms like talent showcases, film festivals, and competitions can
provide emerging filmmakers with opportunities to gain recognition, network with industry professionals, and
attract funding for their projects. These events can serve as launching pads for new talent, helping them to
establish their careers and contribute fresh ideas and perspectives to the industry.

Y Legal and Institutional Improvements: Ongoing efforts to harmonize copyright issues and establish a
consolidated digital system for royalty collection signify progress towards a more structured industry in Addis
Ababa. The government's initiatives to resolve issues between collective management organizations (CMOs)
are crucial for securing copyright issues, ensuring fair compensation for filmmakers, and enhancing investor
confidence. By addressing these legal and institutional challenges, the film sector can operate more efficiently
and sustainably, attracting investment and fostering creativity.

S International Market Expansion: The increasing interest from foreign television channels and participation
in international film festivals presents significant opportunities for the film sector in Addis Ababa. Foreign
television channels purchasing films and the participation of local productions in prestigious international
film festivals not only provide financial benefits but also offer global recognition and exposure. These avenues
enable Ethiopian filmmakers to showcase their work to a wider audience, expand their market reach, and
establish partnerships with international stakeholders, thereby elevating the profile of the industry on the global
stage.

S  Growing Platforms and Payments: The availability of platforms like DStv, Canal Plus, and Mnet with improved
payment structures is a promising development for the film sector in Addis Ababa. These platforms offer
filmmakers more lucrative opportunities for distributing their content and monetizing their productions. The
improved payment structures ensure that filmmakers receive fair compensation for their work, encouraging
investment in high-quality content creation. As a result, the film industry can thrive economically, attracting
talent and investment while enhancing the overall quality of productions in Addis Ababa.

S Government Support: The Ethiopian government supports the sector through various initiatives, such as annual
qualification verification activities, training curriculums, consultation forums, and international exchange
programs. However, the Ethiopian government should take additional initiatives, such as offering grants for
film production, to alleviate some of the financial constraints that filmmakers face. Additionally, providing
tax incentives for cultural productions and establishing film commissions to facilitate shooting permits are
concrete measures that support the industry. Such initiatives can make Addis Ababa an attractive location for
both local and international filmmakers, fostering a conducive environment for the growth of the sector.
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4. Threats

The market survey has identified the following main threat of the film sector in Addis Ababa

S

Economic Uncertainty: Economic instability and fluctuations in currency can impact investment in the film
industry and consumer spending on entertainment. Such conditions may constrain the market's growth and
limit financial resources available for production. Economic challenges can also affect the affordability of
cinema tickets and digital subscriptions, reducing audience engagement and revenue. To mitigate these
threats, industry stakeholders need to adopt flexible and adaptive strategies that ensure financial resilience and
sustainability.

Regulatory Challenges: Bureaucratic hurdles and unclear regulations pose significant challenges for
filmmakers. Inadequate copyright enforcement and complex administrative processes can deter investment
and hinder the industry’s development. Filmmakers often face difficulties navigating regulatory requirements,
which can delay production timelines and increase costs. Strengthening intellectual property rights,
streamlining reqgulatory processes, and providing clear guidelines are essential to create a conducive
environment for film production and distribution.

Global Competition: Ethiopian films face intense competition from international films and global entertainment
trends. This competition can overshadow local content and limit opportunities for exposure and success. To
compete effectively, Ethiopian filmmakers must differentiate themselves by leveraging their unique cultural
narratives and storytelling styles. Strategic marketing initiatives, participation in international film festivals,
and collaborations with global filmmakers can enhance visibility and broaden the reach of Ethiopian films.

Technological Disruption: Rapid advancements in technology and digital disruption challenge traditional

film production and distribution models. Filmmakers need to adapt to changing technologies and consumer
preferences to remain competitive. The rise of streaming platforms and on-demand services has transformed
how audiences consume film content, requiring filmmakers to innovate and explore new distribution channels.
Staying abreast of technological trends and investing in digital capabilities are crucial for the industry’s long-
term success.

Social and Political Instability: Social and political unrest can negatively affect the film sector by disrupting
production schedules, limiting market access, and reducing audience engagement. Stability is crucial for
sustained growth and development of the industry. Political instability and social tensions can also deter foreign
investment and collaboration, further impacting the industry’s potential. Addressing these threats requires
proactive measures to ensure a stable and secure environment for film production and distribution.

In conclusion, the film sector in Addis Ababa possesses significant strengths and opportunities that can drive its
growth and success. However, addressing the weaknesses and mitigating the threats are essential for realizing the

full potential of the industry. Collaborative efforts among stakeholders, strategic investments, and supportive policies
will be key to fostering a vibrant and sustainable film sector in Addis Ababa. By leveraging its unique cultural heritage,
talented workforce, and growing digital presence, the film industry can achieve greater visibility and impact both locally
and internationally.
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4. CONCLUSION AND
RECOMMENDATION

4.1. CONCLUSION

The market survey conducted in Addis Ababa provides valuable insights into the film preferences, consumption habits,
and expenditure patterns of residents, offering a comprehensive understanding of the local film market. Across gender
and age groups, comedy emerges as the most favored genre, with action films being more popular among males,
particularly in the 21-30 years’age bracket. Social media plays a significant role in discovering new films, influencing
decision-making for film exploration, and engaging with film-related content.

Regarding expenditure, there is variation across demographic segments, with females and younger age groups
spending less on average compared to males and older age groups. Understanding these spending behaviors is crucial
for effective pricing strategies and marketing efforts. Moreover, respondents express varying degrees of interest in
different film genres and preferences for local productions, with comedy being consistently in demand.

Filmmakers and content creators have opportunities to capitalize on these preferences by producing content aligned
with audience tastes and leveraging social media and word-of-mouth recommendations for promotion. However,
challenges such as piracy and the absence of secure digital distribution channels persist, necessitating greater
collaboration between stakeholders and governmental support to address these issues effectively.

The survey also highlights the anticipated impact of emerging technologies on the film sector, with respondents
expecting positive outcomes such as improved distribution and production quality. By understanding these trends
and dynamics, stakeholders can adapt their strategies to meet the evolving needs and expectations of audiences,
ultimately enriching the local entertainment landscape.

The market survey conducted in Addis Ababa provides valuable insights into the film preferences, consumption habits,
and expenditure patterns of residents, offering a comprehensive understanding of the local film market. Across gender
and age groups, comedy emerges as the most favored genre, with action films being more popular among males,
particularly in the 21-30 years’ age bracket. Social media plays a significant role in discovering new films, influencing
decision-making for film exploration, and engaging with film-related content.

Regarding expenditure, there is variation across demographic segments, with females and younger age groups
spending less on average compared to males and older age groups. Understanding these spending behaviors is crucial
for effective pricing strategies and marketing efforts. Moreover, respondents express varying degrees of interest in
different film genres and preferences for local productions, with comedy being consistently in demand.

Filmmakers and content creators have opportunities to capitalize on these preferences by producing content aligned
with audience tastes and leveraging social media and word-of-mouth recommendations for promotion. However,
challenges such as piracy and the absence of secure digital distribution channels persist, necessitating greater
collaboration between stakeholders and governmental support to address these issues effectively.

The survey also highlights the anticipated impact of emerging technologies on the film sector, with respondents
expecting positive outcomes such as improved distribution and production quality. By understanding these trends
and dynamics, stakeholders can adapt their strategies to meet the evolving needs and expectations of audiences,
ultimately enriching the local entertainment landscape.

The market analysis of Addis Ababa's film sector provides a comprehensive examination of the industry’'s landscape,
emphasizing its significance within Ethiopia and its potential for growth and innovation. Firstly, demographic factors
play a crucial role, with Ethiopia’s large and predominantly young population suggesting a considerable market for
film content. Addis Ababa, as a major urban center, represents a significant portion of this population, offering
diverse audience segments for filmmakers to target. Additionally, technological advancements, including the
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increasing adoption of digital platforms and mobile devices, have transformed how films are consumed. This digital
transformation presents both opportunities and challenges, such as expanded reach through digital distribution
channels and the need to combat piracy.

Moreover, the evolving landscape of film production and distribution in Ethiopia indicates a growing creative industry.
Therise in local productions and the emergence of digital distribution channels offer opportunities for filmmakers

to reach wider audiences, both domestically and internationally. However, the industry also faces challenges such

as limited cinema infrastructure, financing constraints, and regulatory issues. Addressing these challenges requires
collaborative efforts from stakeholders and government support.

Furthermore, analyzing performance metrics of YouTube channels distributing Ethiopian films provides insights into
audience engagement, revenue generation, and trends over time. While these metrics offer valuable insights, they
may not fully capture the industry’s total revenue and performance. The film sector in Ethiopia also holds significant
potential for economic development, with opportunities to create significant direct and indirect employment
opportunities. However, realizing this potential requires overcoming barriers and investing in infrastructure and
professional development.

Overall, the Ethiopian film sector stands at a crucial juncture, with opportunities for expansion and transformation.

By addressing challenges and leveraging its cultural richness, the industry can become a major economic and cultural
influencer domestically and internationally. The market analysis underscores the importance of understanding the
demographic, technological, and economic factors shaping Addis Ababa’s film sector. Through collaborative efforts and
strategic investments, stakeholders can foster a vibrant and sustainable industry that contributes to Ethiopia’s cultural
identity and economic vitality.

The ecosystem analysis of the Ethiopian film sector in Addis Ababa reveals a dynamic landscape with various key
factors contributing to its development. Production companies serve as the backbone of the industry, driving content
creation, innovation, and employment. Actors and actresses play pivotal roles in bringing scripts to life and influencing
audience engagement. Distribution channels, including cinemas, television networks, and online platforms, are
crucial for disseminating films to wide audiences. Government and requlatory bodies provide policy development,
financial support, and content regulation, albeit facing challenges such as bureaucratic hurdles and inadequate
support. Educational institutions play essential roles in skill development, although resource constraints hinder their
effectiveness.

Professional associations and unions advocate for industry rights and offer networking opportunities but struggle
with fragmentation and resource limitations. Support services, including equipment rental and post-production
firms, are vital for filmmakers but face challenges like high costs and limited availability. Despite these complexities,
the film sector in Addis Ababa is poised for growth, with opportunities arising from digital expansion, international
collaboration, niche market exploitation, talent showcases, legal improvements, and government support.

However, the sector also faces significant threats, including economic uncertainty, regulatory challenges, global
competition, technological disruption, and social-political instability. Addressing these threats requires strategic
planning, collaborative efforts, and supportive policies. Recommendations from market surveys highlight the need for
increased funding, film festivals, partnerships, training programs, distribution improvements, and regulatory clarity. By
leveraging strengths, addressing weaknesses, capitalizing on opportunities, and mitigating threats, the Ethiopian film
sector can realize its full potential, fostering a vibrant and sustainable industry in Addis Ababa.
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4.2. RECOMMENDATIONS

Based on the finings the study forward the following recommendation to stakeholders and key actors in the film sector:

1. PRODUCTION COMPANIES:

(5%

Invest in Modern Equipment and Technology: Production companies should prioritize acquiring modern
filmmaking equipment and technology to improve the quality of their films. This includes high-definition
cameras, sound equipment, and post-production software.

Secure Diverse Funding Sources: Diversify funding sources by seeking partnerships with local and international
investors, applying for grants, and exploring crowdfunding opportunities. This will mitigate financial constraints
and allow for larger and more innovative projects.

Promote Local Content Globally: Develop strategies to market and distribute Ethiopian films internationally,
such as participating in global film festivals and collaborating with foreign distribution companies. This will
increase the visibility of Ethiopian cinema and attract a broader audience.

2. ACTORS AND ACTRESSES

(€N

(5%

Enhance Professional Training: Invest in continuous professional development by attending workshops, acting
classes, and seminars. This will improve performance skills and open up more opportunities in the industry.

Strengthen Networking and Representation: Build strong networks within the industry and seek representation
by professional agents who can help secure roles and negotiate fair contracts. This will ensure more consistent
work opportunities and better compensation.

Engage with Digital Platforms: Utilize social media and other digital platforms to build a personal brand, engage
with fans, and attract potential casting opportunities. This direct engagement can increase visibility and career
opportunities.

3. DISTRIBUTION CHANNELS

(5%

(5%

Expand Digital Distribution: Focus on expanding the digital distribution of films through online streaming
platforms, both local and international. This can increase the reach and accessibility of Ethiopian films.

Combat Piracy: Implement robust anti-piracy measures in collaboration with government authorities and
technology providers. Educate audiences on the negative impacts of piracy on the film industry to foster a
culture of legal consumption.

Enhance Cinema Infrastructure: Invest in upgrading and expanding cinema facilities across the country to
provide better viewing experiences and attract more audiences. This will also support the local economy and
create jobs.

4. GOVERNMENT AND REGULATORY BODIES

(5%

Simplify Regulatory Processes: Streamline the process for obtaining permits and licenses to reduce
bureaucratic hurdles for filmmakers. This will encourage more productions and reduce delays in the filmmaking
process.

Increase Financial Support: Provide grants, subsidies, and tax incentives for film production. Establishing
dedicated funds for the creative sector will help filmmakers access the resources they need to produce high-
quality films.

Protect Intellectual Property Rights: Strengthen intellectual property laws and ensure their enforcement to
protect filmmakers work from piracy and unauthorized distribution. This will encourage more investment in the

industry.
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5. EDUCATIONAL AND TRAINING INSTITUTIONS

Y Update Curriculum: Reqularly update the curriculum to reflect the latest industry trends, technologies, and best
practices. This will ensure that graduates are well-prepared for the current demands of the film industry.

S Foster Industry Partnerships: Develop strong partnerships with production companies and other industry
players to provide students with practical training opportunities, internships, and real-world experience.

S  Promote Research and Innovation: Encourage research on new filmmaking techniques and technologies.
Support innovation in the industry through workshops, seminars, and collaborative projects with industry
professionals.

6. PROFESSIONAL ASSOCIATIONS AND UNIONS

Y Advocate for Members' Rights: Actively lobby for better working conditions, fair compensation, and the
protection of intellectual property rights for members. This will improve the overall working environment in the
industry.

S  Provide Professional Development: Offer training programs, workshops, and seminars to help members
enhance their skills and stay updated with industry trends. This will improve the quality of film production and
career opportunities.

S Facilitate Networking Opportunities: Organize events and forums for members to netwaork, share experiences,
and collaborate on projects. This will foster a sense of community and encourage collaborative effortsin the
industry.
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