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FORWARD

This Market Survey Report focuses on the status of the music industry in Addis Ababa, a city that is the cultural heart
of Ethiopia and a growing center for music innovation. The report, prepared by Selam Ethiopia with support from
the Swedish International Development Cooperation Agency (Sida), provides valuable insights into the trends, chal-
lenges, and opportunities in Ethiopia’s current music scene.

Music plays an important role in shaping our identity, preserving culture, and inspiring progress. In Addis Ababa, it
reflects our history, values, and dreams. The report explores the key elements of the music industry, from artists and
producers to digital platforms and event spaces. It highlights problems like weak copyright protection and limited
infrastructure, but also points to opportunities in digital growth, international partnerships, and the nurturing of
creative talent.

This study is based on solid research, including surveys, interviews, and focus group discussions. It gives a clear pic-
ture of how music is created, shared, and enjoyed, as well as suggestions for improvement. These recommendations
are for everyone involved in the sector, including government bodies, event organizers, artists, educators, and tech
developers.

Selam Ethiopia is dedicated to building a strong, fair, and thriving music industry that supports artists, respects intel-
lectual property, and brings Ethiopian music to a global audience. We hope this report will inspire action, collabora-
tion, and progress. We thank Sida, MATH Consulting PLC and everyone who contributed to this project. This report is
a guide to where we are now and where we can go together in the future.

Teshome Wondimu
Executive Director of Selam
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EXECUTIVE SUMMARY

This report explores the vibrant and evolving music industry in Addis Ababa, Ethiopia, analyzing consumer behaviors,
market dynamics, and opportunities for sustainable growth. Drawing on data from end-line consumer surveys, key
informant interviews, and focus group discussions, the report highlights critical findings on consumption patterns,
industry challenges, and pathways for development. The study provides a holistic understanding of the music sector,
encompassing digital and traditional channels, live music events, and the broader ecosystem.

Summary of Key Findings

Consumer Demographics and Preferences: Ethiopian/local music remains the most favored genre among 83.4%
of respondents, with higher popularity among older demographics. Younger audiences display more interest in
modern and international genres, such as hip-hop and Afrobeat. Age and cultural affiliation play significant roles
in shaping preferences, with Ethiopian modern music (68.2%) and traditional music (45.1%) emerging as leading
categories.

Music Discovery and Consumption: social media (87.0%) and YouTube (86.8%) dominate as primary platforms
for music discovery and listening. Mainstream media, including TV and radio, retains relevance for 49.2% of respon-
dents, particularly among older groups. Recommendations from friends and family (49.7%) also influence music
discovery, underscoring the social dimension of consumption.

Expenditure on Music and Market Size: Music-related expenditures average 471 ETB per month, representing
5% of respondents’income. Ethiopia’s digital music market is projected to grow at an annual rate of 8.7%, reaching
$7.51 million by 2027. Revenue from traditional music markets is expected to grow steadily, with a 2.23% annual
increase, reaching $5.18 million by 2029.

Live Music Events: Addis Ababa’s music scene thrives on live performances, with 12 grand concerts annually
attracting more than 500 attendees each. Ticket prices range from 2,500 ETB for regular seating to 16,000 ETB for
VIP experiences. Smaller-scale concerts and nightclub events provide platforms for emerging artists and cater to
diverse audiences, further enriching the city’s music culture.

Mainstream medias: Despite this considerable reliance on TV and radio for music discovery and consumption,
artists face a major challenge in monetizing their work through these channels. Unlike digital platforms that often
provide revenue-sharing mechanisms, Ethiopia’s mainstream media outlets do not currently offer a structured
royalty system to compensate artists for the broadcast of their music. This lack of financial recognition significantly
limits musicians’ ability to benefit economically from the widespread use of their work, even though their content
is a key driver of audience engagement and media popularity.

Summary of SWOT Analysis in Ethiopia’s Music Sector

» The music sector in Addis Ababa holds significant strengths that contribute to its growth. The city's large
and diverse population provides a broad audience base, while Ethiopia’s rich cultural heritage and globally
acclaimed artists, such as Mahmoud Ahmed and Teddy Afro, enhance its appeal. Digital platforms like YouTube
and Spotify have transformed music distribution, allowing artists to reach global audiences and monetize their
work. Additionally, Ethiopian music’s distinct rhythms and lyrical depth act as cultural ambassadors, gaining
recognition through collaborations, film soundtracks, and international music festivals.

» However, the sector faces considerable challenges, including limited infrastructure, weak copyright enforce-
ment, financial barriers, and a fragmented ecosystem. Artists struggle with piracy, funding shortages, and a
lack of awareness about intellectual property rights, which undermines their revenue potential. Economic con-
straints, professionalism deficits, and limited networking opportunities further impede growth.

» Opportunities abound, particularly through digital expansion and collaborations with international artists.
Talent development initiatives and government support can sustain the industry, while efforts to strengthen
intellectual property protections and private-sector involvement, such as music competitions, foster innova-
tion and growth.

» Threats like rapid technological changes, global competition, and regulatory gaps pose risks to traditional
revenue models and artist rights. Addressing these challenges through better coordination, robust legal frame-
works, and adaptive strategies will enable Ethiopia’s music sector to thrive both locally and globally.

MUSICINDUSTRY IN ADDIS ABABA

7



The Ethiopian music industry is a dynamic cultural and economic force, rooted in the country’s rich heritage and
driven by technological innovation. Addis Ababa serves as the epicentre of this evolution, blending traditional and
modern influences to create a unique soundscape. The industry’s growth is underpinned by increasing internet pen-
etration, the emergence of hybrid genres, and expanding global reach through digital platforms and international
collaborations.

Despite these positive trends, systemic challenges such as fragmented collaboration, inadequate infrastructure, and
weak copyright enforcement hinder the sector’s full potential. Artists face barriers in monetizing their work, espe-
cially through traditional media, which lacks structured royalty systems. The informal nature of the industry and the
absence of reliable market data also present obstacles to strategic planning and investment.

Recommendations

Government and Regulatory Bodies

« Develop Clear Licensing Frameworks: Simplify and clarify licensing processes to attract investment.

« Enhance Copyright Enforcement: Strengthen measures against piracy and copyright violations through monitor-
ing and stricter penalties.

 Invest in Music Education: Allocate funding to nurture talent through school and community programs.

« Support Industry Associations: Foster the growth of professional associations to promote collaboration and advo-
cacy.

Artists and Creators

« Leverage Digital Platforms: Use online streaming services for global reach and diversified revenue.

« Focus on Intellectual Property Rights: Educate on copyright laws, register works, and seek legal guidance for con-
tracts.

« Collaborate Locally and Internationally: Engage with both local and international artists to expand market access.

» Invest in Skill Development: Pursue training and mentorship opportunities for career growth.

Record Labels and Production Companies

 Prioritize Quality Production: Invest in modern equipment and skilled teams to improve music quality.
« Advocate for Copyright Protections: Work with stakeholders to strengthen and enforce copyright regulations.
»  Support Emerging Talent: Provide resources for mentorship, promotion, and talent development.

« Build International Partnerships: Collaborate with global labels and distributors for wider reach and new revenue
streams.

Distributors and Streaming Platforms

« Enhance User Experience: Innovate platform usability with personalized recommendations to retain users.
» Ensure Transparent Revenue Sharing: Implement and communicate fair compensation models for artists.

« Collaborate Strategically: Partner with local artists, labels, and organizers to boost engagement and visibility.

Event Organizers and Promoters

« Use Digital Marketing: Leverage social media and targeted ads to boost event attendance.
«  Promote Music Tourism: Partner with cultural organizations and tourism agencies to attract international visitors.

« Provide Platforms for New Talent: Offer opportunities for emerging artists to showcase their skills at events and
festivals.
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Technology Providers and Innovators

« Streamline Rights Management: Develop tools to improve transparency and efficiency in royalties.
« Adopt Emerging Technologies: Explore blockchain and Al solutions for copyright management and monetization.

» Support Music Education: Collaborate with educational programs to equip students and aspiring artists with nec-
essary technological resources.

Professional Associations and Support Organizations

« Advocate for Stakeholder Interests: Work with policymakers to shape industry-friendly regulations.
» Offer Professional Support: Provide legal, financial, and career guidance for artists and professionals.

- Facilitate Networking: Organize industry events to promote collaboration and knowledge exchange.
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1.INTRODUCTION

1.1. Background of the Music Industry in Addis Ababa

Ethiopia’s music industry reflects the nation’s rich cultural heritage, embracing the diversity of sounds and traditions
from over 80 ethnic groups. Traditional Ethiopian music is deeply rooted in the use of iconic instruments such as the
krar (lyre), Masenqo (one-string fiddle), and Washint (flute), which create melodies that are both distinctive and evoc-
ative of the country’s vibrant culture [1] [2]. These traditional sounds remain integral to Ethiopia’s musical identity,
blending with contemporary trends to create unique musical expressions.

Historically, Ethiopia’s music scene gained international acclaim during the 1960s and 1970s, a period often referred
to as the “Golden Age” of Ethio-jazz. Led by visionary artists like Mulatu Astatke, Ethio-jazz fused traditional Ethiopian
scales and rhythms with global influences, including jazz and Latin music, creating a genre that remains influential
both locally and internationally [2] [3]. Addis Ababa, the capital city, played a pivotal role as the epicenter of this
musical renaissance, fostering creativity and innovation that propelled Ethiopian music onto the global stage.

The industry today is undergoing a transformation driven by digitalization and shifting consumer preferences. Digital
platforms like YouTube, Sewasew, and Telegram bots have democratized music production and distribution, enabling
artists to reach broader audiences. Ethiopia’s digital music market is forecast to grow at an annual rate of 8.70%, reach-
ing US$7.51 million by 2027, while the streaming segment alone is projected to achieve US$7.11 million in revenue by
2027, reflecting an annual growth rate of 8.80% [4]. Additionally, the traditional music market is anticipated to grow
steadily, with revenues expected to rise from US$4.64 million in 2024 to US$5.18 million by 2029 [4].

The evolution of Ethiopia’s music industry has been shaped by both its cultural roots and the digital revolution.
Platforms such as YouTube, Sewasew, and Telegram bots like Kaset have transformed the way music is produced, dis-
tributed, and consumed in Ethiopia. These platforms have democratized access, enabling artists to bypass traditional
gatekeepers and reach audiences directly [5]. This transformation has expanded the industry, fostering new oppor-
tunities for artists and producers while presenting challenges, such as limited copyright enforcement and audience
fragmentation.

Ethiopia’s music is not only a cultural treasure but also a significant economic contributor. The industry supports
employment opportunities for artists, producers, event organizers, and digital content creators, while also enhancing
Ethiopia’s cultural diplomacy through music exports [6]. However, challenges such as inadequate infrastructure, weak
intellectual property protections, and piracy continue to constrain the industry’s growth and economic potential [7].

Given these dynamics, a comprehensive market analysis of Addis Ababa’s music industry is essential to uncover
trends and opportunities that can guide potential investors. By examining demand, supply, and market conditions,
this study aims to identify areas with the highest potential for growth and innovation. It will explore the ecosystem'’s
challenges, offering actionable recommendations for stakeholders to address gaps and leverage emerging opportu-
nities. This market analysis seeks to provide a roadmap for sustainable development in the music industry, aligning
with global trends while addressing local challenges to ensure that Ethiopian music continues to thrive as both a
cultural treasure and an economic force.

1.2. Purpose and Objective of the Study
The market analysis aims to uncover trends and opportunities within Addis Ethiopia’s music industry, guiding poten-

tial investors to areas with market potential. The survey, intended for Selam and other interested investors, will delve
into the ecosystem, focusing on the Music and Film sector.

1.3. Scope of the Assignment

The assignment is scheduled to be conducted between February and May 2024, with a focus on the music and film
sectors. Geographically, the market survey was carried out in Addis Ababa, Ethiopia.
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1.4. Limitation of the Study

While the analysis of the Ethiopian music and film sector provides valuable insights into its ecosystem and identifies
key areas for improvement, it's important to acknowledge certain limitations inherent in the study:

Scope Limitation: The study may have limitations in its scope, focusing primarily on the film sector in Addis Ababa.
As a result, the findings and recommendations may not fully capture the dynamics of the film industry in other
regions of Ethiopia. Future research could consider a broader geographical scope to provide a more comprehen-
sive understanding of the Ethiopian film landscape.

Data Limitation: The study’s findings are based on available data, including market surveys, interviews, and existing
literature. However, the availability and reliability of data may vary, leading to potential biases or gaps in the anal-
ysis. Moreover, the study may not have access to up-to-date or comprehensive data on certain aspects of the film
sector, which could affect the accuracy of its findings.

Sampling Limitation: The study’s sample size and composition may be limited, potentially impacting the repre-
sentativeness of the findings. For instance, the market survey participants or interviewees may not fully reflect the
diversity of stakeholders within the Ethiopian music and film industry. Additionally, sampling biases or selection
criteria could influence the generalizability of the study’s conclusions.

Time Limitation: The study’s findings are based on data collected within a specific time frame, and the music and
film industry is inherently dynamic, subject to rapid changes and developments. Therefore, the conclusions drawn
from the analysis may become outdated over time as new trends emerge, technologies evolve, or regulatory
frameworks shift. Continuous monitoring and periodic updates are necessary to ensure the relevance and cur-
rency of the study’s findings.

Acknowledging these limitations is crucial for interpreting the findings of the study accurately and informing future
research efforts aimed at addressing the challenges and opportunities facing the Ethiopian film sector.

MUSICINDUSTRY IN ADDIS ABABA
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2. METHODOLOGY

2.1. Key Research Questions

The market survey sought to answer several fundamental questions about the music sector in Addis Ababa:

Consumer Demographics and Behaviour

» How do demographic factors such as age, gender, income, and location influence the preferences and consump-
tion habits of end-line consumers?

» What are the most popular leisure activities among end-line consumers, and how do these activities align with
their music preferences?

» How do cultural and sporting events impact attendance and engagement of end-line consumers in the music
sector?

»  What patterns and behaviours emerge among end-line consumers in areas such as frequency of purchase, spend-
ing habits, and loyalty?

»  What factors contribute to the perceived value of music among end-line consumers, and how does this influence
their spending habits?

Market Trends and Opportunities

«  What are the emerging trends in consumer preferences and technology adoption within the music sector?
» What is the current market size of the music industry, and how has it evolved over recent years?

« Are there untapped or niche markets within Addis Ababa that hold potential for growth in the music sector?

Industry Dynamics and Ecosystem

» Who are the key actors in the local music industry, and what strategies have contributed to their success or chal-
lenges?

» How interconnected are the various components of the music ecosystem, and what role do they play in shaping
industry dynamics?

» What are the primary opportunities and threats faced by the music sector, considering both internal and external
factors?

Regulatory and Technological Factors

» How does the current regulatory environment influence the operations and growth of the music industry?

» To what extent does the availability and adoption of technology influence the production, distribution, and con-
sumption of music?

2.2. Study Design and Method

The study employed a cross-sectional survey design with a mixed-methods approach, integrating quantitative
and qualitative analyses to comprehensively explore the music sector in Addis Ababa. It engaged key stakeholders,
including producers, distributors, artists, event organizers, and end-line consumers, to capture diverse perspectives.

The industry analysis focused on evaluating the market size, growth trends, competitor strategies, and untapped
market opportunities, as well as examining the interconnectedness of stakeholders within the music ecosystem. A
SWOT analysis was conducted to identify the internal and external factors shaping the industry.
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The customer analysis explored consumer demographics, preferences, and behaviours. It analysed variables such
as age, gender, and income, alongside leisure priorities like music preferences and cultural activities. Patterns in pur-
chase frequency, spending habits, and loyalty were also examined, with particular attention to the impact of cultural
and sporting events on music engagement.

2.3. Data Sources

Data were collected from primary sources; endline consumers, and industry actors using—structured surveys,
interviews, focus groups. Secondary sources, including industry reports, academic publications, and government
policies were also used for the market survey. This dual-focused methodology aimed to provide actionable insights
into both industry trends and consumer behavior, supporting strategic decision-making and innovation in the music
sector.

2.4. Data Collection Instruments

The data collection process utilized several key tools to gather both primary and secondary data:

2.4.1.Survey Questionnaires

Survey questionnaires served as the primary tool for collecting data from end-line consumers. These instruments
were specifically designed to capture detailed insights into consumer preferences, behaviors, and music consump-
tion patterns. The survey was conducted using a digital data collection application, which ensured data quality and
facilitated real-time monitoring throughout the process.

2.4.2 Key Informant Interviews

Interviews were conducted with 22 key players in the music sector, including producers, distributors, staff from music
schools, members of professional associations, and artists. These interviews provided valuable qualitative insights,
shedding light on the internal workings, challenges, and opportunities within the music industry. Engaging directly
with individuals involved in the creation, distribution, and promotion of music deepened the understanding of indus-
try dynamics and stakeholder perspectives.

2.4.3.Focus Group Discussions

Focus group discussions (FGDs) were organized to gain in-depth insights into the local music landscape. Seven
participants, including industry experts, participated in these discussions, which explored consumer perceptions,
industry trends, and emerging preferences in music. Conducted in semi-structured formats, the FGDs facilitated open
dialogue and group interactions, uncovering nuanced aspects of the music sector that quantitative methods alone
might not capture.

2.4.4.Media and Social Media Analysis

The analysis examined trends and engagement levels in the music sector across mainstream and social media plat-
forms. Data from five selected YouTube channels were analyzed to evaluate the number of aloums released, views
received, and audience engagement over the past five years. Additionally, information was collected from mainstream
media, including two television channels and two radio stations, to assess their role in promoting and distributing
music content.

2.5. Sampling Approach
A purposive sampling approach was employed to collect data from end-line consumers in the music sector. Data

collection sites were selected based on their relevance to reaching potential music listeners, including cultural events,
entertainment venues such as nightclubs and pubs, and online platforms. This approach targeted individuals most

MUSICINDUSTRY IN ADDIS ABABA
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likely to provide valuable insights into consumer preferences and behaviors, contributing to a nuanced understand-
ing of music consumption patterns.

2.5.1.Sample Size for the Survey Questionnaire

A purposive sampling approach was employed to collect data specifically from end-line consumers in the music
sector. Data collection sites were strategically selected for their relevance in reaching potential music listeners, includ-
ing cultural events, entertainment venues such as nightclubs and pubs, and online platforms. The sample size for the
survey was calculated using Kish Leslie’s formula (1965) to estimate the population proportion for an unknown
population size. A confidence level of 95% and a margin of error of £5% were applied to ensure statistical reliabil-
ity and precision. These parameters, commonly used in social research, provide a high degree of certainty that the
findings reflect the target group’s characteristics within an acceptable range of deviation. Based on this calculation, a
sample size of 382 end-line consumers was established for the music market survey, ensuring robust and meaning-
ful data for analysis.

2.6. Data Management and Analysis

The survey datasets were first exported into SPSS (Version 25) for cleaning and analysis. Following the data cleaning,
descriptive statistics and cross-tabulations of relevant variables were generated. Frequency tables, descriptive statis-
tics, and graphs/charts were used in the presentation of the findings. Qualitative data analysis involved transcribing
and translating interviews, followed by thematic analysis using computer-aided tools.

2.7. Internal Quality Assurance Mechanisms
Quality assurance was integrated at every stage, including recruitment, training, and pilot testing. Tablet-based sur-

veys ensured data quality, and translation and back-translation processes were employed. Feedback mechanisms and
data cleaning procedures were established, and an internal quality assurance team oversaw the process.

2.8. Ethical Considerations
Ethical review and practices were implemented to protect participants’ privacy and confidentiality. Permissions were

obtained, informed consent was secured, and staff were trained on confidentiality and ethical issues. Secure data
management systems were put in place, and backup measures were employed to ensure data security and integrity.
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3.KEY FINDINGS

The Results and Discussion section presents key findings from the market survey, offering insights into the dynamics
of the music industry in Addis Ababa. Based on data collected through end-line consumer surveys, key informant
interviews, and focus group discussions, the analysis highlights consumer preferences, industry trends, challenges,
and opportunities. Key findings include demographic trends, consumption patterns, market behaviors, and stake-
holder perspectives, providing valuable insights for industry stakeholders and policymakers. Quantitative results are
enriched with qualitative insights to offer a holistic understanding of the factors shaping the local music and film
landscape.

The section begins with a description of the socio-demographic characteristics of the survey respondents, offering
valuable insights into the population under study.

3.1. Demographic Characteristics of Respondents

The survey participants, totalling 368 individuals, exhibited a diverse range of sociodemographic characteristics. In
terms of gender, males accounted for the majority (64.9%), while females made up 35.1% of the respondents.

The age distribution showed that younger individuals dominated the sample, with 34% aged 21-25 years and 28.5%
aged 26-30 years. Smaller proportions included those aged 15-20 years (12%), 31-35 years (13.9%), 36-40 years (6%),
and 41 years and above (5.7%).

Language preferences revealed that Amharic was overwhelmingly the most spoken and listened-to language, with
99.5% of respondents reporting its use. Other notable languages included English, spoken or listened to by 41.8% of
participants, Afan Oromo (17.7%), Tigrigna (8.7%), and other local languages (1.6%). Regarding religion, the majority
of respondents identified as Orthodox Christian (73.9%), followed by Protestant (14.7%) and Muslim (11.4%)).

The estimated monthly income of participants averaged ETB 9,532.57, reflecting a range of economic statuses within
the sample. In terms of device usage for music and film consumption, smartphones and tablets were the most com-
monly used (88%), followed by televisions (59.5%) and radios (43.5%). Other devices included personal computers or
laptops (38.6%), DVD/VCD/CD players (13.6%), and virtual reality equipment (1.4%). Additionally, 48.6% of respon-
dents had access to internet connections, enabling digital engagement.

Table 1: Demographic Characteristics of Respondents

Gender of the respondent Female 35.1
Male 64.9

Age of the respondent 15 - 20 years 12
21 - 25 years 34
26 - 30 years 28.5
31-35years 13.9
36 - 40 years 6
41 years and above 5.7

MUSICINDUSTRY IN ADDIS ABABA
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What language do you Amharic 99.5
speak or listen

Afan Oromo 17.7
Tigrigna 8.7
Other Local language 1.6
English 41.8
Estimated Monthly Income in ETB 9532.57
Religion Orthodox Christian 73.9
Muslim 11.4
Protestant 14.7
Access to devices to listen TV 59.5
music or watch film
Radio 43.5
Personal Computer/Laptop 38.6
Smartphone/Tablet 88
Virtual Reality (VR) Equipment 14
DVD/VCD/CD 13.6
Internet Connection 48.6
Access to Technology/ Do you have Broadcast media /TV, Radio, etc/ 62.2
the following?
Downloaded or transferred data 61.7
Streaming Services /Subscription, paid or free e.g. 29.6

Spotify, Netflix

Digital Music/Film archives 253
Access to Online Platforms 73.4
Halls such as Cinema houses 9.5

Participants’ access to technology and media consumption habits varied widely. Broadcast media, such as TV and
radio, was accessed by 62.2%, while 61.7% reported using downloaded or transferred data. Access to online platforms
was reported by 73.4% of respondents, and streaming services (paid or free) were used by 29.6%. Digital music or
film archives were accessed by 25.3%, while only 9.5% of respondents reported visiting halls such as cinema houses.

In summary, the survey participants predominantly consisted of younger males, Smartphones were the primary
device for media consumption, supported by moderate internet access, highlighting the centrality of digital plat-
forms in the consumption habits of this group.

3.2. End-Line Consumer (Target Audience) Analysis

The consumer analysis focuses on music consumption habits, preferences, behaviors, and trends among different
segments of the population, mapping the needs, interests, and willingness to pay of endline consumers. It encom-
passes various aspects, including music preferences, cultural activities, and entertainment choices, as well as pur-
chase frequency, spending patterns, genre preferences, and consumer loyalty. Additionally, the study examines the
demographic, socio-economic, and technological factors that influence consumer preferences.

The consumer preference analysis, as presented in Reputation was a factor for 28.3% of respondents, while trend-
ing music appealed to a smaller audience, primarily younger respondents (29.5% of those aged 15-20 years). Price,
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mentioned by only 4.1% of respondents, was the least significant factor. (Error! Not a valid bookmark self-refer-
ence.).

Table 2, reveals notable differences in music preferences across gender and age groups. Ethiopian or local music
emerged as the most favored category, with 83.4% of respondents expressing a preference. Females showed a slightly
higher inclination toward local music (87.6%) compared to males (81.1%). Age-wise, interest in Ethiopian music
increased with maturity, peaking among respondents aged 36-40 years (95.5%) and those over 40 years (95.2%).
In contrast, music from other countries was preferred by 43.1% of respondents, with the highest interest observed
among younger age groups, particularly those aged 15-20 years (50.0%) and 21-25 years (49.6%). Interest in interna-
tional music declined significantly among older respondents.

Preferences for specific music genres also varied. Hip-Hop/Rap was particularly popular among younger respondents
aged 15-20 years (52.3%) and males (31.4%), with an overall interest of 28.3%. Afrobeat (32.3%) and Reggae (33.7%)
demonstrated widespread appeal, especially among younger and male respondents. Ethiopian Modern Music was a
dominant choice (68.2%), with strong preferences among respondents aged 31-35 years (88.2%) and males (72.0%).
Ethiopian Traditional Music, however, resonated more with older demographics, with 68.2% of respondents aged
36-40 years and 76.2% of those over 40 years favoring it. Gospel songs maintained steady interest across age and
gender groups (27.3%), while niche genres like Menzuma had limited appeal (9.8%), showing slightly higher interest
among younger respondents aged 15-20 years (15.4%).

When asked about the reasons for their genre preferences, the quality of content—encompassing lyrics, melody,
and composition—emerged as the most important factor, with 78.2% of respondents across all demographics high-
lighting it. Production quality was also a significant consideration, cited by 63.2% of respondents, particularly males
(67.6%) and younger individuals aged 21-25 years (70.4%). Accessibility influenced 40.9% of respondents, with higher
importance among younger age groups (45.5% for those aged 15-20 years and 50.4% for those aged 21-25 years).

Reputation was a factor for 28.3% of respondents, while trending music appealed to a smaller audience, primarily
younger respondents (29.5% of those aged 15-20 years). Price, mentioned by only 4.1% of respondents, was the least
significant factor. (Error! Not a valid bookmark self-reference.).
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A similar result is obtained from the qualitative data collected from industry actors, musicians, and producers, showing
that a diverse range of music genres and categories appeals to different segments of the population. In this regard,
most of the key informants emphasize that traditional Ethiopian music holds a special place in the hearts of many.

“The majority of music lovers, especially the older generation, tend to prefer traditional Ethiopian music, or ‘Yechifera.
However, preferences vary based on age, with younger listeners placing greater emphasis on production quality, arrange-
ment, and content,” noted one of the key informants.

According to the participants in the FGDs, Ethiopian modern and cultural music emerge as the most favored genres
among most endline consumers. Participants highlighted cultural affiliation and the quality of lyrics and production
as key factors influencing consumer preferences.

“The level of acceptance that the currently released singles and albums indicate a preference among consumers for local
music characterized by meaningful lyrics and high-quality production,” one of the key informants highlighted.

Moreover, socially and politically conscious content that resonates with listeners’ experiences and concerns is most
appealing to listeners affiliated with specific social and political ideas. “Artists should raise the very important issues of
society or reflect the realities of the country. This is observed in many artists who address political issues regardless of the
challenges and risks,” emphasized one respondent, highlighting the significance of socially conscious content that
resonates with listeners’ experiences and concerns.

On the other hand, according to most prominent music producers and musicians of contemporary Ethiopian music,
fusion of hip-hop music with Ethiopian traditional music is gaining more acceptance from the audience regardless of
age and other demographic factors. In this regard, one of the key informants mentioned the new genre they intro-
duced to Ethiopian music, fusing hip-hop with Ethiopian modern music, called “Antsar'”. Mr. Gutta Waquma? added,
“Through this experiment, we aimed to challenge the assumption that hip-hop originated solely from the Western world.
The fusion also integrated traditional folk stories and storytelling, adding layers of cultural richness to the music.”

Understanding how potential end-users discover new music, their listening habits, and preferences is essential for
music marketers and content creators aiming to effectively reach their target audience.

To this end, survey participants were asked about their methods of discovering new music, their consumption fre-
quency, and listening patterns. The results of the analysis are presented in Error! Not a valid bookmark self-refer-
ence..

1 Contrast
2 Choo Choo Promotions Event Company and Mido Records-Founder

MUSICINDUSTRY INADDISABABA | 19



'saseydind [edisAyd pue ‘s3s0d 1ou

LY Y05 oLg 8¢9 895 65t 791 8/t /St -193u1 ‘suondudsgns Buipnpul ‘bulualsi| d1snw uo ainypuadxa Ajyiuow abeiany
'Ly 9'Cs 00y L'l €€ 9'/€ L8y T Tse (AL/o1peY) elpaW Wealns uley
8'98 6'8L 008 S9L T06 0'88 66 588 o€ swiogie|d O3PIA IBY30 10 3GNLNOA
v'oL €5 00T S€T Al Syl 50T LLL 6€l (+"s2sIp-yseyy ‘s9113558D ‘|AUIA ‘s@D) S1ewoy [ed1sAyd JISNW U3)si| 0)
o€ 'Lz 0'sE €€ €6 8'9¢ 50T Tes 8'Z¢ (Apnods ‘Masemas Jeimy) buiweans leybig  SPOUIRW paii9jdld
S8l 8'€T 8'LE §'sT 00Z sl 89 S'SlL 0T DL 0/22e|d}I0M
80 00 00 00 61 80 00 80 80 119DU0D/SIUDAS 9AI
Tov 1'LS 601 0'LS 0'6€ 9'Sh 8'95 8 8’8t SwoH
€Y 00 St 6'€ 8t [43 L'6 6'S 9L 951249X3/WAD Bulua3si| d1snwi Joy
6'9¢ 06l 78l L€l vLE Tle €12 £6C ST Bunnwuwoy  Suohedo| Aiewud
T 8F 00 0¢ 6l 80 1’6 L' L'€ sinoy Q| ueyy IO\
(14 6Th 005 g€T vLE 9'sT 6'SL 1'st R%3 sinoy | ueyyssa
(sanoy)
L'y 00 Sv 00 61 L 89 €€ ¥'S sinoy oL-£
Kep |eoidAy e ui
6'EL S6 Sy 91T €€l ad! an st oLl SInoy 9- Buiua)si| dIsnw
v'LS 6T 60V 6CS vLS 0TS 895 s LSy sinoy ¢-| jo A>uanbaly
6'9L 619 €L £'99 618 9'/L 8’18 1'8L 9/ Spua.3 eIpaW [e120S
SZL £l Sv €1 €€l 8Tl vLL vEl 60L S|EAIISD) PUE SJUSAD [ANYND
st eyl o€l 8/ sl 891 50T 'St SSlL SMOYS A\ 1/S31A0W Ul 3insodx3
JlsnWw Mau
v'LT 1'8€ g'LE ST 61T 9'sT o'8€ TLT 61T sanbiud pue sSMaIAIISNINL 10 uonelojdxa ay)
9'09 g€ Yadi ST £€s 09 ¥'19 679 LTS Allwiey/spuaLiy wioly suoiepusWIWIoday  DUIPUSNRUI S1012e4
L0z 06l o€l gLl 8'€T 91T 0'sT €1 v'6l 219 's[210Y ‘sjueINne)sal ‘sajed sqnpd YBIN
L'y 00 Sy 0T 'S 8Y €T €€ ¥'S SM3N/35e3]24 5531d
v'eT 6Tk o€l 9/1 61T ¥'9C S07 LT 60 Bunnwwod
vt 06l o€l L'SL 8'€T 9T 60F 8'€T 9T saysqam/sbolq disnpy
L6V 9'87 005 LSy o8y 09S 0'0S z0s 8’8t Allwiey/Spualiy WO SUOIEPUIWIWODY
0.8 v 8’18 €18 v'Z6 8'88 g'l8 6'/8 €68 eIpaw [eDog
JISNW Mau
£2C 06l St ¥'6C 8'€T 9LT LTT 8'€T r'6l (masemas ‘fynnods '6-3) swiopeld buiweans J9A0DSIP 0] SPO
6V 9/t 005 809 L9 v 1’65 S'ls 0'St olpey/AL  “WRWIOSs|BUURYD

jusapuodsai 3y} jo aby jusapuodsay
Y3 jo 1apusap

S9DUIBJRIJ pUB ‘sigeH Bulu1s|T ‘A1I2A0DSIQ JISNIA 1€ @|qel

20 MARKET SURVEY REPORT



Music Discovery Channels

Social media emerged as the most popular channel for discovering new music, utilized by 87% of respondents, with
slightly higher engagementamong males (87.9%) and respondents aged 21-25 years (88.8%) and 26-30 years (92.4%).
TV and radio were the second most common discovery methods, used by 49.2% of respondents, with greater reliance
among younger respondents aged 15-20 years (59.1%) and those aged 31-35 years (60.8%). Recommendations
from friends and family were another significant method (49.7%), particularly for younger and middle-aged groups.
Streaming platforms, such as Spotify and Sewasew, were moderately popular (22.3%), with slightly higher usage
among respondents aged 26-30 years (23.8%) and 31-35 years (29.4%).

The market survey assessed how artists, producers, and other key players in the music sector promote their new
releases to potential listeners. Qualitative data collected from key informants revealed that the promotion of new
music involves a multi-faceted approach utilizing various channels, including social media, mainstream media (TV
and radio), and billboard advertising. Reflecting the survey findings, social media platforms emerged as a significant
tool for music promotion, as highlighted by several respondents. One key informant noted:

“Artists and producers leverage platforms such as Facebook, Instagram, Twitter, and YouTube to promote their new music,
share music videos, and provide updates to their followers. Social media allows for direct engagement with fans, creating
excitement and anticipation around new releases.”

In addition to social media, mainstream media channels, including television and radio, remain critical for reaching a
broader audience. Respondents emphasized the importance of securing airplay on popular radio stations and music
television channels to enhance visibility and expand reach. Artists frequently participate in interviews and live perfor-
mances on these platforms to promote their latest releases and connect with listeners nationwide.

Billboard advertising was also recognized as a valuable tool for promoting new music in Ethiopia, although it was
not as commonly mentioned as social media and mainstream media. Strategically placed billboards in high-traffic
areas, such as major cities and urban centers, serve as visual reminders that capture the attention of passersby and
inform them about upcoming music releases or events. Billboards complement digital and broadcast promotions by
enhancing brand visibility and generating excitement among potential listeners.

Factors Influencing Music Exploration

Social media trends were the most influential factor in music exploration, cited by 76.9% of respondents. This
trend was especially prominent among younger participants aged 21-25 years (77.6%) and 26-30 years (81.9%).
Recommendations from friends and family were the second most important factor (60.6%), with males (64.9%) and
middle-aged respondents aged 31-35 years (72.5%) giving it more weight. Music reviews and critiques were relevant
to 27.4% of respondents, with slightly higher influence among younger age groups and older respondents above 40
years (38.1%). Other factors, such as exposure in movies and TV shows (15.2%) and cultural events or festivals (12.5%),
played smaller roles.

Music Listening Frequency

The majority of respondents (51.4%) reported listening to music for 1-3 hours daily, with higher engagement among
males (54.4%) and respondents aged 15-20 years (56.8%). About 13.9% of respondents listened for 4-6 hours daily,
with middle-aged respondents aged 31-35 years reporting the highest engagement (21.6%). A smaller proportion
(4.1%) listened for 7-10 hours daily, while 28.3% listened for less than one hour. Reduced listening time was most
common among older respondents aged 36-40 years (50.0%) and those above 40 years (42.9%). Only 2.4% of respon-
dents reported listening for more than 10 hours daily.

Primary Locations for Music Listening

Home was the most common location for music listening, reported by 46.2% of respondents, particularly females
(48.8%) and respondents aged 15-20 years (56.8%). Commuting was the second most frequent location (26.9%), with
higher engagement among males (29.3%) and respondents aged 21-25 years (31.2%). Music consumption at work-
places or offices was noted by 18.5% of respondents, especially middle-aged individuals aged 31-35 years (25.5%)
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and 36-40 years (31.8%). Other locations, such as gyms or exercise spaces (4.3%) and live events or concerts (0.8%),
were less common.

Preferred Methods of Listening

YouTube and other video platforms were the most preferred methods for music consumption, used by 86.8% of
respondents, with strong engagement across all age groups, particularly among younger respondents aged 15-20
years (94.9%). Digital streaming platforms, such as Awtar and Spotify, were preferred by 33.0%, with slightly higher
usage among respondents aged 21-25 years (36.8%). Physical formats like CDs and vinyl were less common (16.4%),
with modest engagement among older respondents aged 31-35 years (23.5%). Mainstream media (radio and TV)
remained relevant, preferred by 41.1% of respondents, especially those above 40 years (52.6%).

The study also tried to see the preferred and effective method and platform various stakeholders, including artists
and industry professionals, use to distribute their music and the reason why they prefer to use those specific plat
forms. Aligned with the survey findings, most of the key informants sated that they opted to digital plat forms for their
own and their audiences’ convenience emphasizing the prominence of digital platforms in music distribution while
acknowledging the limitations in data management and audience targeting.

“Our major DSP /distribution mechanism is the digital medium as it became very easy to manage, distribute or access
music. It is just one click away. But the digital distribution is not system suitable when it comes to some areas such as collec-
tion and classification of important data, identification of targeted listeners, organizing a targeted event for our musicians,
etc. that is also important to create collaboration with technology or other companies” highlights one respondent.

Streaming platforms also emerge as key distribution channels, according to some of the key informants. According
to key informants, YouTube and streaming platforms provide artists with opportunities to reach a global audience
and showcase their music through audio and video content. Additionally, applications such as Spotify, Sewasew, and
Awtar are mentioned as important avenues for distributing new music, offering users access to a diverse range of
music content.

Furthermore, traditional media channels, including radio and other mediums, continue to play a significant role in
music distribution in Ethiopia, as noted by one respondent. These platforms provide artists with exposure to a wider
audience and contribute to the dissemination of new music across different regions of the country.

Expenditure on Music Listening

Respondents reported an average monthly expenditure of 471 ETB on music-related activities, including subscrip-
tions, internet costs, and physical purchases. Expenditure varied significantly by age, with respondents aged 31-35
years spending the most (638 ETB) and those aged 15-20 years spending the least (162 ETB). Males reported slightly
higher expenditures (478 ETB) compared to females (457 ETB). Given that the average monthly income of respon-
dents was 8,915.49 ETB, this expenditure accounted for approximately 5% of their income. However, this figure may
include spending on non-music activities, such as streaming movies, following news, or accessing social media.

The market survey also assessed whether technology, particularly social media, has influenced respondents’ music
preferences. The analysis results, presented in Table 4, highlight the significance of technology and social media
platforms in shaping music preferences and choices, categorized by gender. An overwhelming majority (90.2%) of
respondents, across both genders, perceive technology as crucial in shaping their music preferences. Similarly, 87.5%
of respondents indicated that social media platforms significantly influence their music choices.
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Table 4: Effect of Technology and Social Media on Music Preference of Consumers

Gender of the
respondent
Total
Female N=129 N=368
Respondents indicated that technology plays a significant role in shaping their music 89.2 90.8 90.2
preferences.
Respondents highlighted social media platforms as influential in shaping their music 90.0 86.2 87.5
choices.
Respondents reported No 17.1 16.3 16.6
observing changes in their
consumption habits due to Not Sure 18.6 105 13.3
advancements in technology Yes 64.3 73.2 70.1
Please describe how tech- Streaming music/films on demand 59.0 62.3 61.2
nology has influenced your o ) )
consumption habits. Building personalized playlists/queues 494 50.3 50.0
Discovering new artists/films through algorithms 44.6 48.6 47.3
Attending virtual concerts/screenings 20.5 20.6 20.5
Purchasing digital albums/movies 41.0 29.7 333
Following streaming platforms’recommendations 26.5 21.1 22,9
Accessing content through subscriptions 18.1 17.1 17.4
Engaging with interactive media experiences 13.3 10.9 11.6

The analysis further explored changes in consumption habits driven by technological advancements. A significant
proportion of respondents (70.1%) reported noticing alterations in their consumption patterns. Common changes
included streaming music and films on demand, creating personalized playlists, and discovering new artists through
algorithms. Technology has also facilitated access to virtual concerts, digital album purchases, and exclusive content
via subscriptions.

The qualitative findings also highlighted the impact of digital technology access and utilization on the consumption
patterns of endline users. One key informant emphasized that the youth demographic in urban areas, such as Addis
Ababa, is emerging as the ultimate target audience. This group is characterized by high levels of internet connectivity,
smartphone usage, and technological engagement, indicating a preference for modern, digitally accessible content.

The study also examined the level of consumer loyalty to specific types of music. The analysis results, as depicted
in Figure 1, highlight respondents’ loyalty toward particular music artists or brands and the factors influencing this
loyalty or preference.

Figure 1 shows that 73.4% of respondents consider themselves loyal to specific music artists or brands. Meanwhile,
16.3% expressed a neutral stance, and 10.3% reported not being loyal to any particular artist or brand. This indicates
that a significant majority of respondents exhibit loyalty toward certain music creators or labels.
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Figure 1: Consumers'Loyalty

When analysing the factors contributing to this loyalty, the quality of content emerged as the most influential aspect,
with 87.0% of respondents attributing their loyalty to elements such as lyrics, composition, and overall production.
Reputation also played a significant role, cited by 52.0% of respondents, underscoring the importance of an artist’s or
brand’s standing within the industry. Additionally, recommendations or influence from friends or family contributed
to shaping the loyalty or preferences of 35.0% of respondents, highlighting the social dimension of music engage-
ment.

The survey also examined respondents’engagement with live music events and familiarity with the local music scene
in Addis Ababa. Table 5 provides detailed insights into attendance frequency, sources of event information, and pref-
erences for live music settings, categorized by gender, age group, and other demographics. Among all respondents,
33.4% reported never attending live music events, with higher non-attendance rates among older respondents above
40 years (63.6%). Occasional attendance was reported by 35.9% of respondents, particularly those aged 21-25 years
(39.8%). Familiarity with local music events was high, with 76.1% of respondents expressing familiarity, and male
respondents reported slightly higher familiarity levels compared to females. Social media emerged as the primary
source of event information, cited by 76.4% of respondents, followed by recommendations from friends and family
(67.4%).

Preferences for live music settings varied among respondents. Clubs or lounges were the most favored venues (44.2%),
particularly among females and respondents aged 21-25 years. Large concerts were preferred by 32.3% of respon-
dents, especially males and older individuals above 40 years. Cultural or traditional music events garnered interest
from 32.6% of respondents, with the highest preference among those aged 36-40 years. Regarding willingness to pay
for concerts, respondents indicated an average payment of 641 ETB, with the highest willingness observed among
those aged 31-35 years (731 ETB) and the lowest among respondents above 40 years (469 ETB).
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The survey also analyzed respondents’ engagement in leisure activities and their alignment with music preferences.
Table 6 illustrates that listening to music is the most frequently engaged leisure activity, reported by 78.5% of respon-
dents. Watching movies and socializing with friends and family followed, with engagement rates of 55.2% and 50.0%,
respectively. Notably, females reported higher engagement in these activities compared to males, while activities such
as playing or watching sports and gaming were more popular among male respondents. Regarding the alignment of
music preferences with leisure activities, 41.3% of respondents felt their preferences aligned well, while 44.3% noted
partial alignment. Cultural and sporting events influenced respondents’ music engagement by exposing them to new

artists (40.6%) and increasing interest in specific genres or themes (45.6%).
Total
N=368

30.7

Table 6: Respondents' Engagement in Leisure Activities

Gender of the
respondent
Female
N=129
Frequency of engagement Occasionally 35.7 28.0
in leisure activities

Several time 24.0 293 27.4
Once a week 26.4 23.0 24.2
Rarely 7.8 1.3 10.1
Daily 6.2 8.4 7.6

The leisure activities in Listening to music 773 79.1 78.5

which participants most

frequently engaged. Watching movies 61.7 51.7 55.2
Socializing with friends and family 59.4 449 50.0
Reading books 344 37.2 36.2
Playing\ watching sports 16.4 43.6 34.0
Outdoor activities 10.9 25.2 20.2
Gaming 133 235 19.9

Alignment of music pref- No, there is little 19.4 11.7 14.4

erences with the leisure

acfviiies Somewhat, but not completely 426 45.2 44.3
Yes, they align well 38.0 43.1 41.3

How do cultural and Exposure to new music/artists 40.9 404 40.6

sporting events/festivals ) ) ]

influence respondents’ Increased interest in specific genres or themes show- 425 47 .4 45.6

engagement with the cased at the events

HILSTE No influence 236 219 225

The factors contributing to the perceived value of music were also examined. Respondents highlighted quality of con-
tent, including production and storytelling, as the most crucial factor (75.2%). Artistic merit and emotional resonance
were also significant, with 56.3% and 48.7% of respondents identifying their importance. Other factors, such as cul-
tural or societal relevance, reputation, and accessibility, were deemed relevant by a notable portion of respondents.
(Table 7)
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Table 7: Factors Influencing Perceived Value, Consumption Habits, and Future Trends in Music Preferences

Gender of the
respondent

Female
Factors contribute to your perceived value of music N=129
67.7

Quality of content (e.g., production, storytelling) 79.4 75.2
Artistic merit (e.g., creativity, originality) 52.0 58.8 56.3
Emotional resonance (e.g., connection to personal experiences) 53.5 46.1 48.7
Cultural or societal relevance 394 44.7 42.8
Reputation of artists, or brands 28.3 24.1 25.6
Accessibility (e.g., availability on streaming platforms, affordability of tickets) 220 219 22.0

3.3. Music Market Analysis (Market Overview)

The musicindustry in Addis Ababa is a vibrant reflection of Ethiopia’s cultural identity, merging deep-rooted traditions
with contemporary global influences. As the nation’s capital and cultural epicenter, Addis Ababa plays a pivotal role
in shaping the music landscape, serving as a hub for production, consumption, and innovation. With a population of
over 5 million and a diverse demographic makeup, the city represents a microcosm of Ethiopia’s larger music ecosys-
tem. Its reach extends beyond national borders, resonating with diaspora communities and attracting international
attention.

This section provides an in-depth analysis of Addis Ababa’s music market, exploring current dynamics, market size,
and growth trends. By examining factors such as demographic shifts, technological advancements, and emerging
revenue streams, it sheds light on the industry’s potential. Through this exploration, the analysis highlights the diverse
opportunities and challenges faced by stakeholders, emphasizing the city’s significance as both a cultural beacon and
an economic powerhouse in Ethiopia’s music industry.

3.3.1.Growth in Music Production

Ethiopia’s music industry is experiencing significant growth, particularly in its digital music and streaming segments,
fueled by increasing internet penetration and a youthful, music-oriented population. According to a Statista report,
Ethiopia’s digital music market is projected to grow at an annual rate of 8.70% between 2024 and 2027, reaching a
market volume of approximately US$7.51 million by 2027 [4]. This expansion highlights the growing adoption of dig-
ital platforms and the rising demand for Ethiopian music both locally and globally. The increase in music production
further supports this growth, as streaming platforms continuously require fresh and diverse content to maintain their
expansive libraries and cater to personalized user preferences.

Due to a lack of comprehensive data, it was not possible to directly assess the market size of the music sector in Addis
Ababa. However, this study sought to evaluate the market’s performance and trends by analyzing five prominent
YouTube channels that distribute Ethiopian music videos.

A detailed analysis of five prominent Ethiopian YouTube channels—Hope Music, Minew Shewa, Nahom Records,
Admas Music, and Ella Records—reveals a collective dissemination of 9,589 productions since their establishment.
This volume highlights the vibrant output of the city’s music industry and its role as Ethiopia’s cultural and creative
hub.
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Figure 2: Number of Music Released on the YouTube Channels

Among these platforms, Hope Music, established 14 years ago, stands out as a major contributor, releasing 3,365
productions, averaging nearly 240 productions annually. Minew Shewa, with 8 years of operation, has released 2,956
productions, maintaining a strong annual average of approximately 370 productions. Nahom Records, active for 11
years, has distributed 1,650 productions, while Admas Music and Ella Records, each operating for a decade, have
released 658 and 960 productions, respectively. These figures reflect a substantial and sustained output from Addis-
based platforms, driven by increasing audience demand and technological innovation. (Figure 2)

The annual growth in music production for these platforms can be estimated at 10-15%, supported by the expanding
reach of digital platforms like YouTube. This growth has been largely fueled by advancements of enhanced access to
digital platforms, and the rise of independent artists.

3.3.2.Diversity in Genres

The diverse range of genres produced in Addis Ababa underscores the city’s role as a cultural hub, seamlessly blend-
ing Ethiopia’s rich musical traditions with contemporary global trends. Ethiopian modern music stands out as the
dominant genre, accounting for nearly half of the total output. This genre creatively combines traditional Ethiopian
elements with modern influences, catering to the preferences of urban audiences and diaspora communities alike.
Its dual appeal to both local and international audiences has solidified its status as a cornerstone of Addis Ababa’s
vibrant music industry.

The consumer preference analysis reveals notable differences in music choices across gender and age groups.
Ethiopian or local music emerges as the most favored category, with 83.4% of respondents expressing a preference.
This trend is particularly pronounced among females (87.6%) and older demographics, with 95.5% of respondents
aged 36-40 and 95.2% of those over 40 favoring Ethiopian music. Conversely, international music is more popular
among younger audiences, with 50.0% of respondents aged 15-20 and 49.6% of those aged 21-25 expressing inter-
est, though this preference declines significantly with age. Genre-specific preferences further highlight these trends:
Hip-Hop/Rap resonates strongly with younger respondents (52.3%) and males (31.4%), while Afrobeat (32.3%) and
Reggae (33.7%) demonstrate widespread appeal. Ethiopian modern music remains the overall favorite, garnering
strong support from males (72.0%) and those aged 31-35 (88.2%). Ethiopian traditional music, by contrast, holds
greater appeal among older audiences, reflecting its cultural authenticity and deep roots.

While traditional Ethiopian music remains foundational, there is a growing interest in exploring innovative genres and
styles. Emerging artists are blending Ethiopian sounds with contemporary global influences, producing eclectic music
that resonates with diverse audiences. This evolution is widely regarded as a promising development for expanding
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the global reach of Ethiopian music and increasing its international recognition. Collaborative efforts, such as Akon'’s
partnership with Tariku Gankise on the single Dishtagina and Rophnan’s signing with Universal Records, exemplify
these strides. However, stakeholders acknowledge the need for more structured efforts to fully capitalize on the vast
potential of Ethiopian music on the global stage.

Future trends in music preferences indicate that Ethiopian modern music (50.5%) and traditional music (33.4%) are
expected to grow in popularity, particularly among audiences familiar with Ethiopia’s cultural heritage. Global genres
such as Afrobeat, Reggae, Hip-Hop/Rap, Gospel, and Jazz are also poised to maintain or increase their appeal, reflect-
ing the interplay of local and international influences in shaping Ethiopia’s music landscape. These findings under-
score the dynamic and evolving nature of Addis Ababa’s music scene, driven by a blend of cultural authenticity and
innovation. (Figure 3)
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Figure 3: Future Trends in Music Genres

These findings suggest a diverse landscape of anticipated music trends, influenced by both global and local factors. A
mix of contemporary and traditional genres is expected to shape the future music scene.

A similar finding was also derived from the qualitative data collected from artists and other industry actors who
participated in the market survey. One key informant remarked, “Generally in Ethiopia, specifically in Addis Ababa, there
is a growing acceptance of new music styles infused with Ethiopian musical elements among the young generation.” This
statement reflects a willingness to embrace innovation while maintaining connections to cultural roots.

3.3.3.Music consumption, and revenue earned

Ethiopia’s music industry is experiencing substantial growth, particularly in its digital music and streaming segments,
fueled by increasing internet penetration and a youthful, music-oriented demographic. According to a report from
Statista, Ethiopia’s digital music market is projected to grow at an annual rate of 8.70% between 2024 and 2027, reach-
ing a market volume of approximately US$7.51 million by 2027 [4]. This expansion reflects the increasing adoption of
digital platforms and a rising demand for Ethiopian music locally and globally.

The music streaming market, a key driver of digital transformation in Ethiopia’s music industry, is expected to gen-
erate US$5.52 million in revenue in 2024, with an annual growth rate of 8.80%. By 2027, this segment is forecast to
achieve a market volume of US$7.11 million [4]. Platforms such as YouTube, Sewasew, and Telegram’s Kaset bot have
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played a significant role in this growth by offering artists tools to reach global audiences and monetize their music
through ads and subscriptions. [1]

Ethiopia’s traditional music market also remains an integral part of the industry. Revenue from this segment is esti-
mated to be US$4.64 million in 2024, with a projected annual growth rate of 2.23%, culminating in a market volume of
approximately US$5.18 million by 2029 [4]. This steady growth highlights the enduring appeal of Ethiopia’s traditional
music, which resonates with older audiences and cultural enthusiasts while finding renewed interest through digital
platforms.

The combined impact of these market dynamics emphasizes the revenue potential within Ethiopia’s music industry,
driven by the interplay of traditional and digital trends. As the digital music market expands, it creates opportunities
for artists, producers, and investors to capitalize on the growing demand for Ethiopian music across various segments.
However, challenges such as limited copyright enforcement and competition from global platforms like Spotify and
Apple Music must be addressed to fully realize the industry’s economic potential.

Comprehensive data on Ethiopia’s music industry remains limited, as official statistics and detailed market reports
are scarce. However, this market survey aims to address this gap by analyzing the potential of Ethiopia’s music sector
through digital platforms and insights from key informants. By examining five prominent YouTube channels—Hope
Music, Minew Shewa, Nahom Records, Admas Music, and Ella Records—this study investigates audience engagement,
production trends, and revenue generation within Ethiopia’s digital music landscape. Additionally, information from
industry insiders highlights the economic contributions of concerts and small-scale live performing events, providing
a high-level overview on the market dynamics and the opportunities for growth in Ethiopia’s music industry.

3.3.4.Digital music

Ethiopia, a country where music is more than just sound, it’s the heartbeat of a nation. For generations, the melodies
of traditional instruments and the vibrant beats of modern tunes have echoed through the streets, telling the stories
of a rich and diverse culture. As the digital age dawned, there was a sense of anticipation in the air. Social media and
digital platforms promised to bring Ethiopian music to new heights, connecting artists and fans like never before. The
emergence of local music streaming platforms like Awtar and Sewasew felt like the beginning of a new era for the
industry. However, the road ahead has proven to be more challenging than anticipated.

Due to the lack of data, it was not possible to clearly show the market size of the music sector in Addis Ababa directly.
However, the study attempted to assess the performance of the market and its trends quantitatively by analyzing five
YouTube channels that distribute Ethiopian music videos. The assessment spanned the period from 2018 to 2022 and
included data such as the number of subscriptions garnered (S), the number of productions released (P), the total
number of views accumulated (V), the average views per production (V/P), and the number of years since joining
YouTube.

The analysis of five leading Ethiopian YouTube channels—Hope Music, Minew Shewa, Nahom Records, Admas Music,
and Ella Records—provides a comprehensive understanding of audience engagement and revenue generation in
Ethiopia’s digital music industry. Collectively, these channels have accumulated an impressive 4.65 billion views
across 9,589 productions, with an average of 484,983 views per production. This high level of viewership highlights
the growing demand for Ethiopian music and the critical role digital platforms play in shaping consumption trends.

Revenue from these channels has been estimated using a conservative RPM (Revenue Per Mille) rate of $2.38, rep-
resenting earnings for every 1,000 views. While actual revenue may vary depending on factors such as ad place-
ments, monetization agreements, and audience demographics, this rate provides a reliable estimate of the financial
performance of Ethiopian music on YouTube. The total revenue generated across these channels is calculated at
$11,068,200.06, with an average annual revenue of $208,833.96 per channel, underscoring the substantial earning
potential of digital platforms for Ethiopian music producers and artists.

Among these channels, Hope Music leads the market with 2,038,241,797 views from 3,365 productions, generating
total revenue of $4,851,015.48 and an annual average of $346,501.11. This dominance reflects the channel’s consis-
tent production and strong audience engagement. Similarly, Minew Shewa, with 2,956 productions and 980,169,551
views, has generated significant revenue, totaling $2,332,803.53 with an annual average of $291,600.44. Nahom
Records, despite producing fewer videos (1,650), has amassed 624,878,464 views and generated $1,487,210.74,
demonstrating steady growth in both viewership and revenue. (Table 8)
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Admas Music, with a smaller subscriber base and fewer productions (658), showcases high engagement, averag-
ing 763,722.26 views per production. This performance highlights the channel’s ability to connect with its audience
effectively, generating total revenue of $1,196,019.61. Similarly, Ella Records has achieved 504,685,167 views from
960 productions, generating total revenue of $1,201,150.70, further reflecting the value of quality content in driving
engagement and monetization. (Table 8)

From 2018 to 2022, the annual revenue per production exhibited a significant upward trajectory. Beginning at
$2,390.46 per production in 2018, it rose to $8,591.59 per production in 2022, marking a consistent growth pattern.
The most pronounced increase occurred between 2020 and 2021, with revenue more than doubling in this period.
This growth can be attributed to improved audience engagement, refined content strategies, and increased adoption
of digital platforms during the COVID-19 pandemic, which amplified online consumption patterns globally. (Table 8)

The growing revenue highlights the transformative impact of digital platforms like YouTube on Ethiopia’s music indus-
try. For artists and producers, these platforms not only serve as tools for global visibility but also represent substantial
income opportunities. Channels such as Hope Music and Minew Shewa exemplify how a focus on consistent pro-
duction and audience connection can drive both viewership and profitability. The sustained increase in revenue also
reflects the professionalization of the industry, with producers leveraging analytics and monetization strategies to
maximize their potential.

However, it is important to note that many prominent figures in Ethiopian music, such as Teddy Afro, Aster Awoke,
and Dagne Wale, have opted to release their singles and albums through their own YouTube channels. This decision
often stems from concerns about the fairness of revenue sharing among artists and other key actors involved in music
production, as many YouTube channels, including those selected for this analysis, may not be considered trusted
channels that fairly share the revenue they earn from YouTube. As a result, the following analysis aims not to describe
the exact figure, but rather to show the potential of the music sector.

Table 8: Performance Metrics of Leading Music Distribution Channels on YouTube

Nahom [ [F}
Records Records Total

Number of 2,770,000 1,940,000 1,400,000 907,000 1,120,000 8,137,000
Subscriptions (S)

Number of Productions 3,365 2,956 1,650 658 960 9,589

(P)

Number of Views (V) 2,038,241,797 980,169,551 624,878,464 502,529,249 504,685,167 4,650,504,228
Average views per 605,718.22 331,586.45 378,714.22 763,722.26 525,713.72 484,983.23
Production (V/P)

Number of years since 14 8 11 10 10 53

joining the YouTube (T)

Total revenue ° (TR) 4,851,015.48 2,332,803.53 1,487,210.74 1,196,019.61 1,201,150.70 11,068,200.06
Average Annual reve- 346,501.11 291,600.44 135,200.98 119,601.96 120,115.07 208,833.96
nue (TR/T)

Moreover, according to the key actors in the music sector consulted for the study Addis Ababa city is renowned for
its lively music events, ranging from traditional Ethiopian performances to contemporary live events featuring young
and established artists. Though data on the number of music events and attendees in the city is scarce, key actors
in the ecosystem consulted for the study unanimously agreed that the city’s event venues consistently draw large
crowds, indicating a robust demand for live music experiences among residents.

Overall, the trend demonstrates a consistent upward trajectory in the average annual revenue per production over
the five-year period, with notable spikes in 2021 and 2022.

3 Calculated based on the mean RPM rate of $2.38, meaning the channel earns $2.38 for every 1,000 views. Revenue Per Mille (RPM) is a metric
that represents how much money you've earned per 1,000 video views.
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The insights gathered from various stakeholders using qualitative tools also shed light on the burgeoning market
size, promising growth prospects, and distinct niches within Ethiopia’s music industry. The vast population size of
Ethiopia, particularly in Addis Ababa, coupled with the growth of technology in the digital world, is considered a
potential market for music consumption, presenting significant growth opportunities for businesses. “Targeting even
a fraction of smartphone users could lead to significant opportunities for business growth in the music sector,” remarked
one respondent, emphasizing the immense potential awaiting exploration.

Moreover, there is profound demand for Ethiopian music both locally and internationally, with diverse avenues like
streaming, live events, and digital platforms facilitating robust audience engagement. Another respondent noted,
“Ethiopian music enjoys substantial demand both locally and internationally, offering ample opportunities for growth and
expansion.” This underscores the growing appetite for Ethiopian music across various platforms and geographical
regions, signaling a promising trajectory for the industry’s evolution.

The emergence of young artists displaying remarkable talent on social media platforms is seen as a significant oppor-
tunity for industry growth. “The talent showcased by young artists on social media platforms presents an opportunity
for the industry to thrive,” remarked one respondent, highlighting the potential for leveraging these artists’ defined
audience and fan base to propel the growth and promotion of Ethiopian music.

Furthermore, niche areas within the industry, exemplified by companies like Sewasew, are gaining prominence. Acting
as publishers and owning distribution applications, such entities demonstrate the viability of sustainable business
models in music distribution. “Companies like Sewasew, with their focus on proper royalty agreements and collaboration
with numerous artists, showcase the potential for sustainable growth in music distribution,” noted a respondent, under-
scoring the importance of innovative approaches within the industry.

The government’s commitment to supporting the music sector is viewed positively by respondents, who recognize its
role in preserving cultural heritage, promoting social cohesion, and addressing societal issues. “The government’s com-
mitment to supporting the music sector is encouraging, reflecting its understanding of music’s significance in our society,”
remarked one respondent, highlighting the potential for increased investment to fully harness the sector’s potential.

Despite the optimistic outlook, challenges such as copyright issues and the need for greater awareness among indus-
try professionals persist. Ongoing efforts to educate and empower stakeholders are essential for overcoming these
obstacles and fostering sustainable growth. “While the music sector holds immense promise, addressing challenges like
copyright issues and enhancing industry awareness are crucial for its sustained growth,” noted a respondent, emphasiz-
ing the importance of collaborative efforts in overcoming industry hurdles.

Overall, the trend analysis highlights the dynamic nature of the Ethiopian music industry’s online presence and its
potential for revenue generation. The consistent growth observed over the five-year period reflects not only the pop-
ularity of the channels but also the broader trend of digitalization and the increasing importance of online platforms
for content consumption.

3.3.5.Nightclubs, Large-Scale Concerts, and Festivals as Venues for Music Consumption

Live music events lie at the core of Addis Ababa'’s vibrant cultural and social fabric, serving as dynamic platforms for
artists to showcase their talent, connect directly with audiences, and preserve Ethiopia’s rich musical heritage while
embracing contemporary trends. These events are not only forms of entertainment but also critical drivers of the
city’s music ecosystem, contributing to economic growth, cultural preservation, and international recognition. From
intimate nightclub performances to grand concerts and cultural festivals, live music events play a vital role in shap-
ing Addis Ababa’s identity and economy. Given the challenges in obtaining comprehensive data on music events,
revenues, and related market dynamics, this market survey draws on insights from industry insiders® to provide a
high-level overview of the market landscape and identify opportunities for growth in Ethiopia’s music industry.

Large-scale concerts: Large-scale concerts are hallmark events in Addis Ababa, attracting audiences of more than
500 attendees. These concerts, often held in open-air venues or stadiums, feature established artists and are sig-
nificant cultural and social gatherings. On average, Addis Ababa hosts 12 grand concerts annually, with attendees
paying entrance fees ranging from 500 ETB for regular seating to as high as 16,000 ETB for VIP experiences. These
events are pivotal for artists, providing high visibility and significant earnings, with individual performers earning up
to 1,000,000 ETB per event.

4 Consulted event promoter
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Grand concerts not only boost the city’s music scene but also attract sponsors, media attention, and international
visitors, enhancing Addis Ababa'’s reputation as a global music hub. These events often celebrate cultural milestones,
national holidays, or album releases, creating memorable experiences for attendees and fostering a strong sense of
community.

Medium and Small-Scale Concerts: In addition to grand concerts, Addis Ababa hosts an average of two medium
and low-level music concerts per week, catering to smaller audiences of fewer than 500 attendees. These events,
typically held in intimate venues, provide emerging artists with opportunities to perform and build their fan base.
Entrance fees for these concerts are more affordable, typically up to 1,000 ETB, making them accessible to a broader
demographic. These concerts play an essential role in nurturing local talent and maintaining a vibrant live music
culture in the city.

Festivals: Music festivals in Addis Ababa showcase Ethiopia’s diverse musical heritage alongside contemporary
genres, creating a platform for cultural celebration and artistic innovation. Events like the ADDIS JAZZ FESTIVAL
and the Ethiopian Music Awards bring together traditional musicians, modern artists, and international performers,
attracting large audiences and fostering industry networking opportunities.

Festivals emphasize Ethiopia’s cultural richness and provide audiences with exposure to a wide array of genres and
experimental collaborations. They often integrate other cultural elements, such as food, dance, and art, offering holis-
tic experiences that reflect the depth of Ethiopian culture.

Nightclubs: Nightclubs are integral to Addis Ababa’s nightlife and play a central role in the city’s live music culture.
These venues offer consistent opportunities for live performances, featuring genres ranging from traditional Ethiopian
music to modern styles like Afrobeat, jazz, and reggae. Many prominent artists began their careers performing in
nightclubs, where they connected with local audiences and refined their craft.

Nightclubs provide a unique revenue model where, apart from entrance fees, attendees contribute to the club’s
income through additional payments for food, drinks, and premium services. Entrance fees for nightclubs featuring
live music events can go up to 1,500 ETB, making these events financially lucrative for venue owners and contributing
to the local economy. For artists, nightclubs are a steady source of income, with performers earning between 10,000
ETB and 15,000 ETB per show, often performing up to twice a week. These venues also serve as social hubs, reflecting
the city’s dynamic blend of cultural expression and modern entertainment.

Royalties represent a significant potential income stream for artists; however, Ethiopia currently lacks a robust intel-
lectual property rights system to enforce royalty payments. The endline users’ analysis reveals that a substantial pro-
portion of surveyed participants (49.2%) rely on mainstream media, such as TV and radio, as their primary channels
for discovering new music. Furthermore, mainstream media remains a relevant and preferred method for listening to
music, favoured by 41.1% of respondents.

Despite this considerable reliance on TV and radio for music discovery and consumption, artists face a major chal-
lenge in monetizing their work through these channels. Unlike digital platforms that often provide revenue-sharing
mechanisms, Ethiopia’s mainstream media outlets do not currently offer a structured royalty system to compensate
artists for the broadcast of their music. This lack of financial recognition significantly limits musicians’ability to benefit
economically from the widespread use of their work, even though their content is a key driver of audience engage-
ment and media popularity.

3.3.6.Key Drivers of Trends

Demographic Factors and Consumer Preferences

Demographic factors are key drivers of Ethiopia’s music market. With a population exceeding 128 million and over
40% aged between 13 and 34, Ethiopia boasts a vast and youthful consumer base [8]. Addis Ababa, home to over 5
million urban residents, represents a significant share of this market, offering a rich and diverse demographic that
fuels the demand for music consumption [9]. This diversity creates opportunities for both traditional and contempo-
rary music to thrive, reflecting the varied preferences of Ethiopia’s population.
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Consumer preferences reveal a growing appreciation for innovative and hybrid genres. Ethiopian audiences are
increasingly drawn to music that blends traditional sounds with modern global influences, demonstrating an open-
ness to cultural fusion. Collaborative projects between Ethiopian and international artists have resonated strongly
with both local and diaspora audiences, showcasing Ethiopia’s ability to adapt and innovate while staying rooted in
its musical heritage [10].

International Collaborations: Expanding Ethiopia’s Global Reach

International collaborations have emerged as a significant trend in Ethiopia’s music industry, positioning the country
as a growing force on the global stage. Projects like Akon’s partnership with Tariku Gankise on the single “Dishtagina”
and Rophnan’s signing with Universal Records exemplify how Ethiopian artists are leveraging global networks to
enhance visibility and recognition. These partnerships not only provide access to broader audiences but also facilitate
the exchange of creative ideas, enriching Ethiopia’s music scene with diverse influences.

Participation in international music festivals and events has further bolstered Ethiopia’s cultural footprint. Ethiopian
artists are increasingly featured in global showcases, gaining exposure to international markets and establishing con-
nections with industry professionals. Such collaborations highlight Ethiopia’s potential to serve as a cultural bridge,
blending its rich musical heritage with contemporary global trends.

However, these collaborations require strategic support to maximize theirimpact. Enhanced management structures,
better marketing strategies, and robust intellectual property frameworks are essential to ensure that Ethiopian artists
reap the full benefits of their international endeavors. With the right infrastructure, Ethiopia can strengthen its posi-
tion as a key player in the global music industry.

The Role of Technology in Shaping the Industry

Technological advancements have transformed the music production landscape in Addis Ababa. Digital platforms
like YouTube and Sewasew have significantly lowered barriers for artists, enabling them to independently produce,
distribute, and monetize their music. As one informant noted, “YouTube has democratized the music industry, allow-
ing anyone with talent and minimal resources to create, share, and even monetize their work. This accessibility has
diversified Ethiopia’s music scene, expanded the pool of contributors and fostered innovation in musical output.

Multimedia integration, such as music videos and live-streamed performances, has further enhanced audience
engagement and reach. Streaming platforms allow artists to connect directly with global audiences while provid-
ing monetization tools that support sustainable careers. Additionally, Ethiopia’s growing music streaming market
is boosting the popularity of hybrid genres that blend traditional Ethiopian sounds with global influences, creating
opportunities for cross-cultural exchange and broader international recognition.

Despite the transformative potential of digital platforms, local services like Awtar and Sewasew face significant
challenges. Initially developed to promote Ethiopian music globally, these platforms struggle with limited copyright
enforcement and competition from more flexible alternatives like YouTube and Telegram'’s Kaset bot. As one artist
explained, “Kaset offers a simple, direct way to earn revenue, with fewer sales equating to significant profits compared
to the millions of views required on YouTube!” Although platforms like Sewasew have highlighted iconic artists such as
Aster Aweke and Abinet Agonafir, their inability to adapt to the rapidly evolving digital landscape has led many artists
to prioritize YouTube for its broader reach, enhanced analytics, and monetization capabilities. [1]

The shift toward independent music production presents both opportunities and challenges. Artists must navigate
the demands of audience engagement, social media presence, and maintaining high production quality. To thrive in
this competitive landscape, they need to embrace emerging trends and leverage innovative technologies. Meanwhile,
local platforms like Sewasew and Kaset must evolve to meet changing market demands and provide artists with via-
ble alternatives to global platforms [1].

Ethiopia’s evolving music streaming ecosystem underscores the tension between artist ownership and market
demands. While platforms like Sewasew were initially positioned to showcase Ethiopian music globally, competi-
tion from YouTube and Telegram bots has diminished their influence. Awtar’s eventual absorption into Sewasew
Multimedia highlights the challenges faced by local platforms in sustaining relevance. Many artists are now taking
control of their careers by launching personal YouTube channels, which offer them greater revenue opportunities
and direct access to global audiences. This shift reflects a broader trend in Ethiopia’s music industry, where artists
increasingly rely on digital tools to secure creative and financial independence. [1]
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3.4. Ecosystem Analysis

The Ethiopian music industry operates within a diverse ecosystem comprised of various stakeholders, each playing
a unique role in shaping the sector’s dynamics and growth trajectory. Understanding the key actors and identifying
new markets within this ecosystem are essential for stakeholders to navigate opportunities and challenges effectively.

Actors in the Sector: The Ethiopian music ecosystem encompasses a wide range of actors, including artists, record
labels, distributors, streaming platforms, event organizers, regulatory bodies, and support organizations. Each actor
contributes to the industry’s value chain, fostering creativity, facilitating distribution, and enabling monetization.

3.4.1.Education and training centers

Education and training institutions play a crucial role in nurturing talent and fostering the growth of the music sector
in Addis Ababa. However, the current landscape is characterized by limited availability of schools and colleges offer-
ing comprehensive music education and training programs. This scarcity poses a significant challenge for aspiring
musicians and industry professionals seeking formal training and skill development opportunities. Without adequate
access to education and training, individuals may struggle to acquire the necessary skills and knowledge to succeed
in the competitive music industry.

To address this challenge and capitalize on the potential of education and training institutions as key actors in the
music ecosystem, concerted efforts are needed to expand and enhance the offerings of existing institutions while
also encouraging the establishment of new educational centers specializing in music. Government support and reg-
ulatory measures can play a vital role in facilitating the growth and development of music education in Addis Ababa.

3.4.2.Creators/Artists

At the core of the ecosystem are the artists, whose creative output drives the production and consumption of music.
Artists represent a diverse spectrum of talent, spanning various genres and styles, and play a central role in shaping
cultural identity and artistic expression. However, the ecosystem analysis has identified several challenges, including
lack of exposure on international platforms, piracy and unauthorized distribution, inadequate copyright protection
and enforcement, insufficient support for emerging artists, difficulty in accessing music education/training, and lim-
ited access to modern recording equipment.

Besides, in-efficiency of the ecosystem lack of specialization in Ethiopian music industry the artists have played differ-
ent roles from content creation, production and distribution. This is to mean that most of Ethiopian singers expected
to take all the responsible throughout the process as a record labels, publishers, promoters, and distributers, which
is creating a huge burden on them, this is happening as there is no well-coordinated and efficient key actors in the
ecosystem. As a result, potential areas for engagement have been identified, such as investing in artist development
programs, establishing modern recording studios, and supporting live performances and tours.

3.4.3.Record Labels and Production/Publishing Companies

Record labels and production companies serve as the backbone of the music industry, responsible for nurturing
talent, producing high-quality music, and facilitating its distribution. Despite their significance, there are a few pro-
duction companies operating in Ethiopian music sector. Besides, they encounter various challenges, including limited
investment in production quality, piracy, and inadequate copyright protection. To address these challenges, record
labels and production companies can focus on enhancing production quality by investing in state-of-the-art record-
ing equipment and collaborating with skilled producers and engineers. Additionally, implementing robust anti-piracy
measures and advocating for stronger copyright protection laws are essential to safeguard artists’ intellectual prop-
erty rights and ensure fair compensation for their work. Moreover, forging partnerships with international labels and
distributors can help expand artists’ reach beyond national borders and access new revenue streams.

3.4.4 Distributors/Streaming and Digital Platforms
Streaming platforms and digital distributors have revolutionized the way music is consumed and accessed, providing

users with instant access to a vast catalog of songs and albums. However, they face challenges such as technological
limitations, content discovery issues, and revenue distribution concerns. To overcome these challenges, streaming
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platforms and digital distributors can invest in technological innovation to enhance user experience, develop sophis-
ticated algorithms for personalized content recommendations, and implement transparent revenue-sharing models
to ensure fair compensation for artists and rights holders. Moreover, fostering partnerships with local artists, labels,
and cultural institutions can help curate culturally relevant content and promote Ethiopian music on a global scale.

3.4.5.Event Organizers and Promoters

Event organizers and promoters play a crucial role in showcasing Ethiopian music through live concerts, festivals, and
other events. Despite their importance, they encounter challenges such as logistical constraints, and limited funding
opportunities. To address these challenges, the study participants have recommended event organizers and pro-
moters to leverage digital platforms and social media to reach wider audiences, secure sponsorship deals to finance
events, and collaborate with local artists and venues to create unique and immersive music experiences. Additionally,
fostering collaborations with tourism agencies and cultural organizations can help attract international visitors and
promote Ethiopia’s vibrant music scene as a cultural tourism attraction.

3.4.6.Government and Regulatory Bodies

Government and regulatory bodies play a vital role in shaping the music ecosystem through policy development,
licensing, and enforcement of copyright laws. However, they face challenges such as inconsistent regulations, lack
of funding for cultural initiatives, and limited enforcement mechanisms. To support the growth of the music sector,
government and regulatory bodies can establish clear and transparent licensing frameworks, allocate funding for
music education and talent development programs, and collaborate with industry stakeholders to combat piracy
and copyright infringement effectively. Moreover, implementing policies that incentivize investment in the music
industry and promote cultural diversity can stimulate economic growth and foster a thriving creative economy.

3.4.7.Technology Providers and Innovators

Technology providers and innovators contribute to the music ecosystem by developing innovative tools and plat-
forms that enhance music production, distribution, and consumption. Despite their contributions, they encounter
challenges such as limited access to funding, intellectual property issues, and rapid technological advancements.
To address these challenges, technology providers and innovators can seek partnerships with industry stakeholders
to co-create solutions tailored to the needs of the Ethiopian music market. Additionally, exploring opportunities to
leverage emerging technologies such as artificial intelligence can help address copyright management and content
monetization challenges, ultimately driving innovation and growth in the music industry.

In conclusion, the Ethiopian music ecosystem comprises a rich tapestry of actors and opportunities, with diverse
markets waiting to be explored. By understanding the roles of key stakeholders and identifying emerging markets,
stakeholders can navigate the complexities of the industry and capitalize on new growth avenues.

3.5. Strengths, Weaknesses, Opportunities, and Threats (SWOT Analysis)

A SWOT (Strengths, Weaknesses, Opportunities, and Threats) analysis provides valuable insights into the internal and
external factors shaping the Ethiopian, specifically, Addis Ababa’s music sector current state and future prospects.
By assessing these factors, stakeholders can identify strategic opportunities to capitalize on and potential threats to
mitigate.

3.5.1.Strengths

The music sector in Addis Ababa showcases numerous strengths that contribute to its growth and success:

- Demographic Advantage: With a population exceeding 5 million, Addis Ababa presents a vast potential audience
for original music content. This demographic advantage signifies a large pool of potential listeners, offering ample
opportunities for artists and businesses in the music sector to grow their audience base and reach new markets.

+ Rich Cultural Heritage: Ethiopia’s diverse cultural heritage, including traditional folk music, Ethio-jazz, and modern
genres, serves as a strong foundation for its music industry. This cultural richness not only fosters creativity among
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artists but also acts as a unique selling point in the global music market. It attracts international interest and instills
a sense of national pride.

Talented Artists: Ethiopia boasts an abundance of exceptionally talented musicians and vocalists renowned for
their unique styles and evocative storytelling. From iconic legends like Mahmoud Ahmed to contemporary stars
like Teddy Afro, Ethiopian artists have garnered acclaim both domestically and internationally. Their contributions
have significantly shaped the country’s musical legacy and continue to inspire new generations of musicians.

Digital Innovation: The advent of digital platforms and streaming services has revolutionized music distribution in
Ethiopia. Artists now have the opportunity to reach broader audiences both locally and globally through platforms
like YouTube, Spotify, and Apple Music. This digital revolution provides unprecedented visibility and accessibility,
empowering artists to connect directly with fans and monetize their music.

Cultural Export: Ethiopian music, characterized by distinct rhythms, melodies, and lyrical depth, has gained popu-
larity beyond the country’s borders. It serves as a cultural ambassador for the nation, showcasing its rich heritage
to the world. Collaborations with international artists, inclusion in film soundtracks, and performances at global
music festivals have elevated Ethiopian music onto the world stage, opening doors to new opportunities and
audiences.

3.5.2.Weaknesses

The market survey has identified the following challenges as a weakness of the music sector in Addis Ababa:

Infrastructure Challenges: Ethiopia’s music industry faces infrastructural deficiencies, such as limited access to
modern recording studios, equipment, and reliable internet connectivity, especially in remote areas. This affects
the production quality of music and creates barriers for aspiring artists outside major urban centers, hindering
their ability to access resources and reach wider audiences.

Copyright Enforcement: Copyright infringement and piracy are widespread issues in Ethiopia, depriving artists of
rightful earnings and discouraging investment in music production. Weak enforcement of intellectual property
laws exacerbates this problem, undermining the financial sustainability of artists and stifling industry growth.
Addressing these challenges requires robust enforcement mechanisms and greater awareness of intellectual prop-
erty rights among artists and consumers.

Limited Financial Support: Emerging artists often struggle to access financial resources for music production, pro-
motion, and talent development. The absence of institutional support, funding mechanisms, and artist develop-
ment programs limits creativity and talent cultivation, inhibiting the industry’s ability to nurture new voices and
drive innovation. Developing sustainable funding models and investment mechanisms can help address these
financial barriers and support the growth of the music sector.

Fragmented Ecosystem: The Ethiopian music industry exhibits fragmentation and a lack of coordination among
stakeholders, including artists, record labels, promoters, and policymakers. This fragmented ecosystem hampers
collaboration, resource sharing, and industry cohesion, impeding the sector’s collective progress and market com-
petitiveness. Establishing platforms for dialogue, cooperation, and partnership can foster a more cohesive and
collaborative music ecosystem.

Lack of Essential Infrastructure: The absence of a properly registered database for data management and industry
organization poses a significant challenge to the Ethiopian music sector. This lack of infrastructure inhibits effective
management of rights, royalties, and industry data, hindering transparency and accountability. Developing robust
data management systems and industry standards can address these challenges and support the sector’s growth
and development.

Copyright and Royalty Understanding: Many artists lack understanding regarding copyright, publishing, and
royalty issues, leading to exploitation and revenue loss. Capacity-building initiatives and educational programs
are needed to empower creators with knowledge and skills to protect their rights and maximize their earnings.
Increasing awareness and providing access to legal resources can help artists navigate the complexities of intellec-
tual property rights and royalties.

Economic Barriers: Economic barriers, such as the high cost of private studios and lack of financial management
skills, hinder artist development and production quality. Accessible funding opportunities, mentorship programs,
and financial literacy training can help artists overcome these barriers and build sustainable careers in the music
industry.
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» Coordination Issues and Technological Limitations: Coordination issues among professionals, technological lim-
itations, and substance abuse problems further compound the challenges facing the Ethiopian music sector.
Addressing these issues requires collaborative efforts among stakeholders, investment in technological infrastruc-
ture, and support for mental health and wellness initiatives within the industry.

» Regulatory and Networking Challenges: Outdated regulations and limited networking opportunities hinder effec-
tive copyright protection, royalty collection, and industry networking. Reforms in regulatory frameworks, invest-
ment in professional development programs, and the establishment of industry associations can address these
challenges and create a more conducive environment for the Ethiopian music sector to thrive.

» Professionalism and Substance Abuse: A deficit in professionalism and substance abuse problems among artists
pose additional challenges to the sector’s viability. Promoting professionalism, ethical conduct, and mental health
support services can help create a healthier and more sustainable music industry ecosystem in Ethiopia.

Survey participants were also asked about the factors contributing to challenges and potential solutions within the
Ethiopian music industry. The findings from the respondents is presented Table 9 below.

Table 9: Challenges and potential solutions

What do you
think of the
main problems
of Ethiopian
music?

What should
you recom-
mend

As depicted in Table 9 above, the main problems of Ethiopian music, both female and male respondents identified
several key issues. The most commonly cited problems include limited investment in production quality, with 64.3%
of females and 62.9% of males expressing concern about this issue. Additionally, lack of exposure on international
platforms is considered a significant problem, with 55.0% of females and 59.8% of males highlighting this issue. Other
notable concerns include piracy and unauthorized distribution, insufficient support for emerging artists, and diffi-

Lack of exposure on international platforms

Limited investment in production quality

Piracy and unauthorized distribution

Insufficient support for emerging artists

Difficulty in accessing music education/training

Inadequate copyright protection and enforcement

Limited access to modern recording equipment

Expand online streaming platforms featuring Ethiopian music
Enhance music education programs in schools and communities
Establish music festivals and events showcasing Ethiopian talent

Support local artists through grants and funding opportunities

Improve copyright laws and enforcement to protect musicians’rights

Encourage collaborations between Ethiopian and international artists

Invest in modern recording studios and production equipment

Promote cultural exchange programs to elevate Ethiopian music globally

Create platforms for dialogue and networking among music industry pro-

fessionals

Increase public awareness campaigns to promote legal music consumption

and support local artists

culty in accessing music education or training.
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Gender of the
respondent

55.0
64.3
47.3
45.0
47.3
40.3
34.1
62.0
69.0
55.0
51.9
535
50.4
38.0
349

35.7

333

59.8
62.9
515
51.5
47.2
384
38.0
721
75.1
55.9
58.5
47.2
46.7
40.2
37.6

32.8

30.1

58.1
63.4
50.0
49.2
47.2
39.1
36.6
68.4
729
55.6
56.1
49.4
48.0
39.4
36.6

33.8



The analysis presented in the Table 9 below identified the main problems facing Ethiopian music as perceived by
respondents, as well as their recommendations for improvement. Among the identified challenges, the most com-
monly cited issues include limited investment in production quality (63.4%), lack of exposure on international plat-
forms (58.1%), piracy and unauthorized distribution (50%), and insufficient support for emerging artists (49.2%).
Additionally, respondents highlighted difficulties in accessing music education/training (47.2%), inadequate copy-
right protection and enforcement (39.1%), and limited access to modern recording equipment (36.6%) as significant
hurdles faced by the Ethiopian music industry.

Regarding recommendations for improvement, respondents provided valuable insights into potential solutions to
address the identified problems. The majority of both female and male respondents recommend expanding online
streaming platforms featuring Ethiopian music, with 68.4% of all respondents supporting this recommendation.
Enhancing music education programs in schools and communities is also widely endorsed, with 72.9% of all respon-
dents, including 69.0% of females and 75.1% of males, expressing support for this initiative.

Furthermore, respondents advocate for establishing music festivals and events showcasing Ethiopian talent, support-
ing local artists through grants and funding opportunities, and improving copyright laws and enforcement to pro-
tect musicians’ rights. Encouraging collaborations between Ethiopian and international artists, investing in modern
recording studios and production equipment, and promoting cultural exchange programs to elevate Ethiopian music
globally are also recommended strategies.

3.5.3.0pportunities

The market survey has identified the following opportunities for the music sector in Addis Ababa:

- Digital Expansion: The growing penetration of smartphones and internet connectivity presents a ripe opportunity
for expanding digital music consumption in Ethiopia. Artists can leverage digital platforms and streaming services
to tap into a broader audience base, monetize their content, and diversify revenue streams beyond traditional
channels. This shift towards digital platforms democratizes access to music content and provides artists with
unprecedented visibility and accessibility, driving industry growth and innovation.

« Cultural Exchange Initiatives: Collaborations with international artists, cultural exchange programs, and participa-
tion in global music events offer avenues for Ethiopian musicians to amplify their presence on the international
stage. These initiatives facilitate cross-cultural dialogue, enhance artistic diversity, and elevate Ethiopia’s musical
identity worldwide. By engaging in cultural exchange initiatives, artists can showcase the richness and diversity of
Ethiopian music, fostering greater appreciation and understanding among global audiences.

» Talent Development: Initiatives focused on talent development, such as music education programs, mentorship
schemes, and talent showcases, are essential for nurturing the next generation of Ethiopian musicians. By investing
in skills development and industry exposure for emerging artists, stakeholders can cultivate a vibrant and sustain-
able music ecosystem. Talent development programs not only support artist growth and career advancement but
also contribute to the preservation and promotion of Ethiopian musical heritage.

» Government Support: The Ethiopian government recognizes the importance of the music sector and actively sup-
ports its development. Efforts to support professional associations, organize training programs, and facilitate inter-
national participation demonstrate a commitment to nurturing talent and fostering industry growth. Government
initiatives provide essential resources and opportunities for artists and stakeholders in the music ecosystem, creat-
ing an enabling environment for sectoral development.

« Private Initiatives: In addition to government support, private initiatives such as music competitions contribute
significantly to the vibrancy of the sector. These initiatives provide platforms for emerging artists to showcase their
talent, gain recognition, and network within the industry. They also encourage innovation and creativity, driving
the overall growth and competitiveness of the Ethiopian music sector.

« Collaborative Efforts and Legal Protection: Collective management organizations and ongoing initiatives aimed at
addressing legal gaps in intellectual property protection strengthen the music sector’s resilience and sustainabil-
ity. Collaborative efforts foster a supportive ecosystem where artists can protect their creative rights and receive
fair compensation for their work. Legal protection encourages investment in the sector and ensures that artists can
continue to create and innovate without fear of exploitation or infringement.
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3.5.4.Threats

The market survey has identified the following main threat of the music sector in Addis Ababa

Digital Disruption: Rapid technological advancements and digital disruption pose a threat to traditional revenue
models and distribution channels in the music industry. The shift towards digital consumption may challenge
established business practices, revenue streams, and market dynamics, requiring adaptation and innovation from
industry stakeholders. This disruption necessitates proactive measures to embrace digital platforms, explore new
revenue streams, and adapt to evolving consumer preferences to remain competitive in the digital age.

Global Competition: Ethiopian artists face intense competition from international acts and global music trends,
which may overshadow local talent and limit opportunities for exposure and success. To compete effectively on the
global stage, Ethiopian musicians must differentiate themselves, innovate, and leverage their cultural authenticity
as a competitive advantage. Collaboration with international artists, strategic marketing initiatives, and participa-
tion in global music events can enhance visibility and broaden the reach of Ethiopian music on the global market.

Economic Uncertainty: Economic instability, currency fluctuations, and socio-political unrest can impact consumer
spending, advertising budgets, and investmentin the musicindustry. Uncertain economic conditions may constrain
market growth, reduce disposable income for music consumption, and deter investment in music production and
promotion. To mitigate the impact of economic uncertainty, industry stakeholders must diversify revenue streams,
prioritize cost-effective strategies, and adapt to changing market conditions to ensure long-term sustainability.

Regulatory Challenges: Inadequate copyright enforcement, unclear regulations, and bureaucratic hurdles pose
legal and operational challenges for artists, record labels, and digital platforms. A lack of robust intellectual prop-
erty protections and regulatory frameworks may undermine investor confidence, deter foreign investment, and
hinder industry development. Strengthening copyright enforcement mechanisms, clarifying regulatory guide-
lines, and streamlining administrative processes are essential steps to address regulatory challenges and create a
conducive environment for industry growth and innovation.

Threats from Globalization and Digitalization: The Ethiopian music sector faces threats from globalization and dig-
italization, including intense competition from regional and global entities, concerns about the security and pro-
tection of intellectual property rights, and instances of digital piracy and misappropriation. Additionally, foreign
musicians touring with Ethiopian singers may claim original music arrangements as their own, threatening the
integrity and rights of local artists. Addressing these threats requires collaboration between industry stakeholders,
government agencies, and international bodies to strengthen copyright protections, enforce regulatory compli-
ance, and promote fair practices in the digital music ecosystem.

Challenges in Knowledge-sharing and Rights Protection: The acquisition of music rights by Ethiopian investors
without adequate knowledge-sharing with artists presents a significant challenge for the sector’s future sustain-
ability. This lack of transparency and communication undermines artists’' rights and inhibits their ability to benefit
fully from their creative work. To address this challenge, industry stakeholders must prioritize knowledge-sharing,
establish clear contractual agreements, and promote fair compensation practices to protect artists’ rights and fos-
ter a more equitable music ecosystem.
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4. CONCLUSION AND RECOMMENDATION

4.1. Conclusion

The analysis of Addis Ababa’s music market underscores the city’s pivotal role in Ethiopia’s vibrant music industry,
shaped by a rich cultural heritage, technological advancements, and evolving consumer preferences. By addressing
the key research questions, this market survey provides a detailed understanding of the factors influencing consumer
behavior, market trends, industry dynamics, and the impact of regulatory and technological forces.

Demographic factors play a significant role in shaping music preferences and consumption habits. With a large
population of over 128 million, and Addis Ababa’s urban population exceeding 5 million, Ethiopia offers a substantial
consumer base for music products and services. Young people, particularly those aged 15-30 years, dominate music
consumption. Gender differences also emerge, with men showing higher engagement with genres like Hip-Hop and
Afrobeat, while women lean towards Ethiopian modern and traditional music.

Music discovery and consumption patterns are heavily influenced by digital platforms, with social media being the
primary channel for discovering new music (87.0%). Recommendations from peers (49.7%) and mainstream media
(49.2%) also remain significant. YouTube leads as the preferred platform for music consumption (86.8%), reflecting
its dominance in Ethiopia’s digital music ecosystem. The increasing adoption of smartphones and improved internet
access further democratize music discovery and consumption, allowing broader engagement.

Financially, respondents allocate approximately 5% of their income to music-related expenses, with an average
monthly expenditure of 471 ETB. Younger demographics prioritize digitally accessible music, while older generations
display loyalty to Ethiopian traditional music. Live events continue to be integral to the cultural fabric, with grand
concerts, nightclubs, and small-scale performances catering to diverse audiences. The willingness to pay for concerts
varies across demographics, with higher-income groups and middle-aged respondents spending more on music-re-
lated activities.

The Ethiopian music industry is experiencing significant growth, fueled by digitization and globalization. The digital
music market is projected to grow at an annual rate of 8.7% between 2024 and 2027, reaching a market volume of
$7.51 million. Streaming platforms like YouTube, Sewasew, and Telegram’s Kaset bot play a critical role in this growth,
providing artists with tools for global outreach and monetization.

Emerging trends, such as hybrid genres blending Ethiopian and global influences, highlight the industry’s ability to
innovate and cater to diverse preferences. Collaborative projects, including Akon’s partnership with Tariku Gankise
and Rophnan’s signing with Universal Records, underscore Ethiopia’s increasing visibility on the international stage.
Festivals and cultural events further enhance Ethiopia’s music market by celebrating its heritage and fostering net-
working opportunities among artists.

While traditional media like radio and TV remain important for local outreach, digital platforms offer unmatched scal-
ability and engagement. However, challenges related to revenue sharing, data transparency, and limited copyright
enforcement persist, hindering the industry’s full potential.

Despite the challenges related to revenue sharing and data availability, the analysis of YouTube channels distribut-
ing Ethiopian music videos offers valuable insights into audience engagement and revenue generation trends. The
estimated annual revenue of $208,833.96 per channel underscores the sector’s economic viability and potential for
growth.

Government support, innovative business models, and efforts to address industry challenges such as copyright issues
are crucial for sustaining growth and maximizing the sector’s potential. Despite these challenges, the trend analy-
sis demonstrates the industry’s online presence and revenue generation capabilities, fueled by digitalization and
expanding global reach.

Looking ahead, the Ethiopian music industry is poised for continued growth, fueled by digitization, globalization, and
collaborations with international artists. Ethiopia’s rich cultural heritage, combined with its vibrant youth talent and
improving digital infrastructure, positions the music sector as a key driver of economic growth and cultural exchange
on the global stage.

MUSICINDUSTRY IN ADDIS ABABA

41



Addis Ababa’s music ecosystem comprises diverse stakeholders, including artists, record labels, event organizers, dig-
ital platforms, and regulatory bodies. Despite its richness, the ecosystem faces structural challenges such as limited
collaboration, inadequate infrastructure, and weak copyright enforcement. Artists, central to the ecosystem, grapple
with piracy, insufficient access to resources, and fragmented support systems, often taking on multiple roles in the
absence of specialized entities.

Record labels and production companies, essential for talent nurturing and music distribution, encounter challenges
such as limited investment in production quality and piracy. Distributors and streaming platforms revolutionize music
consumption but face technological and revenue distribution hurdles. Event organizers struggle with logistical con-
straints and funding shortages, hindering the promotion of live music experiences. Regulatory bodies and govern-
ment initiatives aim to support the sector but face challenges like inconsistent regulations and limited funding.

Despite weaknesses and threats, the sector boasts significant strengths, including a large demographic advantage,
rich cultural heritage, and talented artists. Opportunities abound, such as digital expansion, cultural exchange initia-
tives, talent development programs, and government support. However, threats like digital disruption, global compe-
tition, economic uncertainty, and regulatory challenges loom large, requiring proactive measures from stakeholders
to navigate effectively.

In conclusion, Ethiopia’s music industry holds immense potential for growth, underpinned by a rich cultural heri-
tage, dynamic consumer preferences, and increasing adoption of digital platforms. The industry’s ability to adapt to
global trends while maintaining its unique identity positions it as a key driver of cultural diplomacy and economic
growth. However, addressing systemic challenges such as weak copyright enforcement, limited infrastructure, and
fragmented collaboration is crucial for sustainable development.

The analysis highlights the need for innovation in music production, distribution, and consumption. By leveraging
digital platforms, fostering talent development, and supporting local artists through grants and partnerships, stake-
holders can unlock the industry’s potential. The Ethiopian music sector’s vibrant ecosystem, coupled with govern-
ment support and private investment, can create a thriving creative economy that resonates locally and globally.

With strategic interventions, Ethiopia’s music industry can overcome its challenges, capitalize on emerging opportu-
nities, and establish itself as a vibrant cultural and economic force on the global stage.

4.2. Recommendations

Based on the finings the study forwards the following recommendation to stakeholders and key actors in the music
sector:

Government and Regulatory Bodies:

- Establish Clear and Transparent Licensing Frameworks: Develop licensing frameworks that are easy to understand
and navigate for artists, record labels, and distributors. Clarity in licensing can encourage more investment in the
sector.

« Allocate Funding for Music Education: Increase funding for music education programs in schools and communities
to nurture talent from a young age and ensure a pipeline of skilled musicians.

« Strengthen Copyright Enforcement: Enhance enforcement mechanisms to combat piracy and copyright infringe-
ment effectively. This can include increased monitoring of digital platforms and stricter penalties for violators.

» Support Industry Associations: Provide support for the establishment and growth of professional associations
within the music industry to foster collaboration and advocacy for industry interests.

Artists and Creators:

+ Invest in Artist Development Programs: Seek opportunities for training, mentorship, and skill development to
enhance professionalism and artistic growth. Collaborate with industry stakeholders to access resources for career
advancement.

+ Utilize Online Streaming Platforms: Embrace digital platforms for music distribution and promotion to reach wider
audiences locally and internationally. Leverage streaming services to monetize content and diversify revenue
streams.
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» Protect Intellectual Property Rights: Educate oneself on copyright laws and ensure proper documentation and reg-
istration of creative works. Seek legal advice when entering into contracts to safeguard intellectual property rights.

» Promote Collaborations: Explore collaborations with international artists to expand reach and access new markets.
Collaborate with local producers and distributors to create high-quality music products.

Record Labels and Production Companies:

» Invest in Production Quality: Allocate resources for state-of-the-art recording equipment and skilled production
teams to enhance the quality of music output. Prioritize production values to attract a wider audience and com-
pete on a global scale.

« Advocate for Stronger Copyright Protection: Advocate for stronger copyright protection laws and collaborate with
artists and industry associations to enforce copyright regulations effectively.

’

» Forge International Partnerships: Form partnerships with international labels and distributors to expand artists
reach beyond national borders. Collaborate on marketing and distribution strategies to access new markets and
revenue streams.

« Support Emerging Artists: Develop programs to support emerging artists with talent development, marketing,
and promotion. Provide mentorship and guidance to help emerging artists navigate the industry landscape.

Distributors and Streaming Platforms:

» Enhance User Experience: Invest in technological innovation to improve platform usability and enhance the user
experience. Develop personalized content recommendations algorithms to increase user engagement and reten-
tion.

+ Implement Transparent Revenue Sharing: Establish transparent revenue-sharing models to ensure fair compensa-
tion for artists and rights holders. Communicate revenue distribution policies clearly to all stakeholders to build
trust and transparency.

« Foster Partnerships: Forge partnerships with local artists, labels, and event organizers to cross-promote music
content and live events. Collaborate on marketing campaigns and initiatives to drive audience engagement and
increase platform usage.

Event Organizers and Promoters:

« Leverage Digital Platforms: Use digital platforms and social media to promote live events and reach wider audi-
ences. Utilize targeted advertising and influencer partnerships to increase event attendance and engagement.

« Collaborate with Tourism Agencies: Partner with tourism agencies and cultural organizations to promote music
tourism and attract international visitors. Organize music festivals and events that showcase Ethiopian talent and
cultural heritage to a global audience.

« Support Emerging Artists: Provide opportunities for emerging artists to perform at live events and festivals. Create
platforms for talent showcases and competitions to discover and promote new talent within the industry.

Technology Providers and Innovators:

« Develop Solutions for Rights Management: Invest in technology solutions that streamline rights management
processes and improve transparency in royalty payments. Develop platforms that enable artists to manage their
intellectual property rights efficiently.

» Explore Emerging Technologies: Explore the potential of emerging technologies such as blockchain and artificial
intelligence to address copyright management and content monetization challenges. Collaborate with industry
stakeholders to develop innovative solutions tailored to the Ethiopian music market.

» Support Music Education Initiatives: Partner with educational institutions and industry associations to support
music education initiatives and talent development programs. Provide access to technology tools and resources
for students and aspiring musicians to hone their skills and pursue careers in the music industry.

Professional Associations and Support Organizations:

» Advocate for Industry Interests: Advocate for the interests of artists, record labels, and other industry stakeholders
through lobbying efforts and policy advocacy. Collaborate with government agencies and regulatory bodies to
shape industry regulations and policies.
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» Provide Support Services: Offer support services such as legal assistance, financial advice, and career counseling
to artists and industry professionals. Create resources and workshops to address common challenges faced by
stakeholders in the music ecosystem.

- Facilitate Networking Opportunities: Organize networking events, conferences, and industry forums to facilitate
collaboration and knowledge sharing among industry professionals. Provide platforms for artists and industry
stakeholders to connect, collaborate, and exchange ideas.
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